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zak k yes 
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jonas mek as
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m athieu copeland 
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tak ahito hoshi
(monocle)
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hans ulr ich obr ist 
julia pey ton-jones 

r eto wilhelm

hans ulr ich obr ist 
agnès var da 

julia pey ton-jones 
hilary koob-sassen
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A er seeing Vivienne Westwood with her ensemble circus, Hilary 

Koob-Sassen’s twisted singing, Marina Abramović’s choir and the 

surreal, rubber-poncho-clad fi nale that was Terence Koh — it was 

high time for an equally enticing supper.

At L’Atelier de Joel Robuchon in central London the participants 

poured in for a night of delightful drink and food. A er spending 

a day outside in the fresh air at the Serpentine Gallery Pavilion, 

conversation, musings and laughs soon ensued, following a thank 

you speech from Reto Wilhelm, Julia Peyton-Jones and Hans 

Ulrich Obrist. —
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the manifesto mar athon dinner party

All Great Change 

Starts with a Dinner Par 

Images by Jon Bergman
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by Claus Brechenmacher and Reiner Baumann 
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contributors

david gir hamm ar is currently the editorial director of the London / Berlin based
fashion publication Qvest. He was also the Creative Director for the fashion mag Rodeo, 
which he launched in Italy, Sweden and China. It’s an understatement to say he’s done 
his fair share of travelling. 

avr il mair is currently the editor of Elle Collections. She was the editor of the English 
fashion magazine i-D for 10 years and edited the book Fashion Now for Taschen. Her idea 
of luxury is spending a week in her house in Sicily and drinking expensive wines.

m alcolm mclar en has proven to be a visionary of pop culture for over thirty 
years. An artist in the most post-modern sense of the word, he has been at the forefront, 
working across all media and leaving his mark: conceiving his legendary shops in 
London; creating the look and sound of Punk; embarking on a solo music career; writ-
ing, directing, producing and performing for fi lm and television; and even running for 
Mayor of London in 2000, when he garnered 10 % of the popular vote. In June 2008 his 
multi-media work, Shallow 1—21, premiered at Art Basel Projects in Switzerland and was 
subsequently exhibited at the Royal Academy of Arts in London. He is currently writing 
a stage musical for Disney / Buena Vista. McLaren has travelled time and borders, con-
necting people and cultures from Hillbillies in the Appalachian Mountains to Zulus in 
Africa to Hip Hop artists in the Bronx to the Internet pirates of the world.

jon bergm an was born in Stockholm, Sweden in 1974. He studied history, physics 
and chemistry before realising how much he loved photography. He has been based in 
London since 2003. Jon works closely with the music industry and with such publica-
tions as Dazed & Confused and Wonderland Magazine. He has exhibited in Stockholm and 
London. Since his fi rst trips at 20 along the Silk Route, Jon Bergman has loved to travel, 
with eyes and ears wide open, feeding his imagination. He likes that feeling of being 
in another world but then fi nding the familiar in surroundings he is not used to. Like 
many people, he fi nds waiting in airports much less appealing.

claus br echenm acher & r einer baum ann  have been travelling the globe 
and taking pictures together for some 20 years now. Specialising in seductive travel 
and lifestyle imagery, they have earned an excellent reputation for sublime quality. As 
they put it, ‘The feeling for the people or the product we see through the lens is a very 
important part of our work.’ They now work exclusively with Kuoni. —
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Kuoni is the innovative premium travel brand
with highly personalised services to suit exclusive
tastes and styles.

Kuoni is customer- and knowledge-driven
and unites the worlds of contemporary lifestyle, 
fi ne dining, fashion, art, design, architecture, nature 
and urbanity. —

 EST. 1906




