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The companies listed have featured advertisements or 
products in this issue. Look to them first when you are 
ready to make a purchase.

Companies	 Circle #	 Page Companies	 Circle #	 Page Companies	 Circle #	 Page

To request FREE information and materials from these compa-
nies, use the Reader Service Card. Or, just send us a postcard, 
indicating the issue’s date, company’s number and include your 
business address. Send to: Reader Service, SHOOTING INDUS-
TRY, P.O. Box 502794, San Diego, CA 92150-9833. If the com-
pany doesn't have a number, write them directly and say you saw 
their ad, product or name in SHOOTING INDUSTRY. You can also 
download the Reader Service page and Reader Service Card from 
our Web Site and fax, (858) 605-0247, or mail it to our office. Go 
to www.shootingindustry.com and click on Reader Service.
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Sabre Defence Industries
M5 Tactical Rifle

The M5 Tactical rifle is available in 5.56mm, 6.5 Gren-
del and 7.62x39. The M5 has a 14.5" chrome-moly-vana-
dium barrel with a 1:7 twist, and comes with an A2 flash 
hider, mid-length gas system and railed handguard. The 
stock is adjustable for length-of-pull. The rifle features an 
Ergo Grip and 552 EOTech Holographic weapon sight. 

Sabre Defence Industries
(615) 333-0077
www.sabredefence.com

Caesar Guerini
Trap Guns

Caesar Guerini’s new trap guns are available in three 
models: Summit Trap, Magnus Trap Limited and Maxum Trap 
— as unsingle, over-and-under and combo sets, in 30", 32" 
and 34" barrels. The Dynamic Tuning System allows custom 
tuning and adjustments, plus the guns have an adjustable rib 
and stock. The guns include the Maxis Bore/Choke System 
and a factory-installed release trigger is available as an op-
tion. The guns features Turkish walnut stocks and 26 lines-
per-inch checkering. 

Caesar Guerini
(410) 901-1131
www.gueriniusa.com

A. Uberti
1876 Rifle

Uberti has reproduced the 1876 Rifle, originally introduced as 
the Winchester 1876 “Centennial Rifle.” True to the original, the 
Uberti 1876 rifle is chambered in .45-60. Future chamberings will 
include the .40-60, .45-75 and .50-95. The rifle has a 28" octago-
nal barrel, color-case hardened receiver and A-grade walnut for 
the straight stock and forend. It is 48" long and weighs 10 lbs. 

A. Uberti
(301) 283-6300
www.uberti.com

FMG Publications
1-800-628-9818
www.americanhandgunner.com

SureFire
1-800-828-8809
www.surefire.com

FMG Publications
Defensive Shotgun DVD

New for 2008, Clint Smith brings his 
unique teaching style to this two-DVD 
set (1 hour, 26 minutes) on “Defensive 
Shotgun: Logical Solutions For The Real 
World.” Filmed at Thunder Ranch in Ore-
gon, the DVDs are packed with tips, tech-
niques and Smith’s personal observations 
about the tactics and gear that work best, 
including a Mental Preparation and Logic 
Lecture; Proper Technique and Applica-
tion; Single, Double, Pump and Semi-
Auto; Loading, Carry and Presentation; 
Room Clearing and Proper Light Use; 
Range Drills; Demonstration and more.

SureFire
WeaponLight

SureFire’s X300 combines the fea-
tures of the two versions of the X200 
WeaponLight. The X300 provides a maxi-
mum output of 110 lumens and offers a 
tightly focused beam for extended reach 
and a wider-angle beam for CQB (close-
quarter battle) situations. 

See Your Product Here!
 

If you are a manufacturer, importer, distributor or 
entrepreneur with a newsworthy, new or revised 

product available to dealers or distributors,
let us know!

We have room for about 80 words. Pictures 
should be color, if possible. Electronic images, 

transparencies and glossy prints are acceptable. 
Product releases are printed on a space-available 

basis at the discretion of the editorial staff.

Address all releases to:

New Products Editor
SHOOTING INDUSTRY MAGAZINE

12345 World Trade Dr.
San Diego, CA 92128

SHOOTING INDUSTRY MAGAZINE
www.shootingindustry.com
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SOG Specialty Knives & Tools
1-888-405-6433
www.sogknives.com

SOG Specialty Knives 
& Tools
Visionary Folders

SOG’s Visionary folders feature the 
same blade design as the Spec Elite 
series. They feature handles of an X-
Ray Vision design, and Arc-Lock. The 
Visionary I (VS-01) has a 3" blade and is 
7" overall. The Visionary II (VS-02) has 
a blade length of 3.75" with an overall 
length of 8.37".

Circle # 428

Circle # 430

S&K Gunstocks
Ultra Walnut Stock

The Ultra Walnut Bull Barrel Stock for the Ruger 
10-22 has a wider and deeper barrel channel to accom-
modate the larger-dimension .920 barrel. As with all 
Ultra Walnut stocks, it is drop-in ready with no semi-in-
letting or gunsmithing required. It also features 18 lines-
per-inch checkering on the grip and forend. The stocks 
are available in fancy and extra-fancy grade walnut. 

S&K Industries
1-866-419-2163
www.sandkgunstocks.com 

Smith & Wesson
1-800-331-0852
www.smith-wesson.com 

Smith & Wesson
Stainless i-Bolt

Smith & Wesson has added a stainless version of 
the i-Bolt bolt-action rifle to its line. The i-Bolt Stainless 
is available in .25-06, .270 Win., .30-06 Win., 7mm 
Mag. and .300 Win. Mag. It features a box-style maga-
zine and a Realtree AP synthetic stock. 

Circle No. 211 on Inquiry Card
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Advanced Technology
1-800-925-2522
www.atigunstocks.com

Advanced Technology
AR-15 Collapsible Stock

The AR-15 Six-Position Collapsible 
Stock with pistol grip and buttpad fits 
all AR-15 variants and includes a sling 
swivel stud and slot for a tactical sling at-
tachment. The Mil-Spec stock uses the 
original buffer tube and has a removable 
cheekrest, and is adjustable up to 3/8". 
Made from matte-black, glass-filled nylon, 
the stock installs with no gunsmithing.

Gould & Goodrich
1-800-277-0732
www.gouldusa.com

Gould & Goodrich Leather
K-Force Holster

The Model 320 has a compact body, 
molded sight protector and a patented 
mid-ride belt loop. It also features dual-
triggerguard locks, a forward-then-up 
draw and wraparound construction of 
molded polymer laminate, plus a wicking 
suede lining.

Now, with a greater selection of choke tubes, Colonial Arms will have everyone asking

WHAT’S IN YOUR BARREL?
New to the already vast selection of choke tubes:

16 gauge True-Size flushmounted  lead shot and 3/8” extended knurled sporting 
clays in Cylinder, Skeet One, Improved Cylinder, Skeet Two, Modified, Improved 
Modified and Full constrictions.
Beretta/Benelli Optima Choke Plus in flushmounted lead shot, extended knurled 
sporting clays and “Elite  Series” ported in Cylinder, Skeet One, Improved Cylinder, 
Skeet Two, Modified, Improved Modified and Full constrictions as well as ported Full and Extra Full Turkey constrictions.
3/8” extended knurled end choke tubes in Skeet Two constriction for most choke tube systems in 12 gauge and 20 gauge True-Size.

»

»

»

1504 Hwy. 31 POB 250
Bay Minette, AL 36507

™

“Heart of Dixie”

Made in the USA of USA Materials.

800.949.8088 • 251.580.5000 • 251.580.5006
1504 Highway 31 South • Bay Minette AL 36507
www.ColonialArms.com

Huge selection of choke tubes for the ever popular Spartan by Remington, Baikal and Savage 411 shotguns in 12, 16, 20, 28 and 410 gauges. 
If your barrels are not threaded for choke tubes, Colonial Arms can install a new system at very reasonable prices with an extremely quick 
turnaround.

Circle No. 208 on Inquiry Card

 With a revolver you have choices…

Charter Arms revolvers give you choices in your ammunition selection. You can pretty 
much cover any threatening situation all in one cylinder load. Since most threats take 
place at a range of 10' or less - whichever response you choose, it needs to be quick AND 
effective! Choose a Charter revolver for personal protection—they’re rugged, reliable 
and always at the ready. For more information on Charter firearms or to locate the dealer 
nearest you, visit www.charterfirearms.com.

www.charterfirearms.com
The Mag Pug

357 MAG

MKS/Charter:   Shooting Industry_Quarter Page_ March 08

Circle No. 206 on Inquiry Card

Circle No. 203 on Inquiry Card
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TAPCO
1-800-554-1445
www.tapco.com

TAPCO
Vertical Grip

The TAPCO Fusion Vertical Grip fi rmly 
locks to any Picatinny rail and is contoured 
for maximum comfort and grip. The Verti-
cal Grips feature an internal, waterproof 
storage area to hold two 123A batteries. 
They are available in most standard col-
ors and fi nishes and match all other Fu-
sion components.

Bianchi International
1-800-477-8545
www.bianchi-intl.com

Bianchi International
Pocket Change Holster

The Model 4501 Pocket Change hol-
ster features rubberized grip material on 
both sides of the holster’s exterior, allow-
ing it to be slipped into a pocket, yet stay 
fi rmly in place. The nylon material inside 
the holster allows for a smooth draw and 
the design reduces “imprint” and mini-
mizes bulk. The Pocket Change is avail-
able in two sizes: one for small-frame 2" 
revolvers and one for .380 medium-size 
semiautos such as the Sig Sauer P230, 
Walther PPK and similar pistols.

ACCESSORIES

COLLECTORS

 Classified ads are: $2.00 per word per insertion with a 20-word mini-
mum OR $1.50 per word per insertion for three or more issues with 
a 25-word minimum. No charge for CAPS. Bold words add $1.00 per 
word. Copy and rerun orders must be accompanied by PAYMENT 
IN ADVANCE. NO AGENCY OR CASH DISCOUNTS ON LISTING OR 
DISPLAY CLASSIFIED ADVERTISING. All ads must be received with 
advance payment BY NO LATER THAN THE 15th of each month. EX-
AMPLE: Closing for NOVEMBER 2008 issue is September 15th. Ads 
received after closing will appear in the following issue. Please type 
or print clearly. PLEASE NOTE: NO PROOFS WILL BE FURNISHED. 
Include name, address, post office box, city, state and zip code 
as counted words. Abbreviations count as one word each. Mail to 
SHOOTING INDUSTRY CLASSIFIEDS, 12345 World Trade Dr, San 
Diego, California 92128. IF YOU HAVE ANY QUESTIONS REGARD-
ING YOUR CLASSIFIED AD IN SHOOTING INDUSTRY MAGAZINE, 
CALL OUR SALES REPRESENTATIVE AT (858)605-0235.

$49.00
Add $4.00 S/H

Gold
Plated

www.maxarmory.com
1-877-332-2343

PO Box 970057
Coconut Creek, FL  33097

Size
2” x  3”

 THIS BADGE MAY SAVE YOUR LIFE
Police Quality

Gold Plated

FREE
Badge Case
& Shipping

With Order

MSRP: $58.00 You Save $20.00

$38
Order Toll Free

IDENTIFY YOURSELF

100% LEGAL
FOR PERMIT HOLDERS

Money Back
Guarantee

LOOKING TO THE FUTURE!

Laser Devices
Aiming Laser

The ITAL-HP (Inline Tactical Aiming 
Laser) beam, when focused, provides 
pinpoint aiming and pointing. When defo-
cused, it provides supplemental infrared 
illumination. The ITAL-HP has a low-pow-
er setting for use indoors, and for close-
range and in force-on-force training. The 
ITAL-HP is activated with a remote cable 
pressure pad switch with momentary and 
continuous modes, and automatically 
shuts down after 5 minutes of continu-
ous operation. The ITAL-HP is available 
to L.E. and military only.

Laser Devices
1-800-235-2162
www.laserdevices.com

 • Shot Show® Review Law Enforcement
  - New L.E. Guns  - New Gear 
  - Best Deals
• Increase Your Handgun Sales

BONUS:L.E. 2008 New Products

Fiocchi Ammunition
1-800-721-2666 
www.fi occhiusa.com

Fiocchi Ammunition
.45 Auto XTPHP

Fiocchi’s .45 Auto XTPHP ammuni-
tion features Hornady’s XTP 230-grain 
bullet and a nickel-plated brass case. 
At the muzzle, the cartridge is rated at 
900 fps velocity with an energy of 355 
foot pounds.

http://bianchi-intl.com
http://fiocchiusa.com
http://tapco.com
http://www.laserdevices.com
http://www.shootingindustry.com
http://www.maxarmory.com
http://www.conetrol.com


Congratulations to Birchwood Casey 
on 60 years of providing shooters, 

collectors and gunsmiths innovative prod-
ucts, including Tru-Oil Gun Stock Finish, 
Perma Blue Liquid Gun Blue and Shoot-
N-C Targets. 

Company officials marked the anniver-
sary during a dinner at the SHOT Show. 

Visit www.birchwoodcasey.com.

A hot seller at our SHOT Show booths was the DVD firearm training series featur-
ing Clint Smith of Thunder Ranch. The DVDs, filmed at Clint’s training facility in 

Oregon, were produced by FMG Publications and are offered exclusively by Thunder 
Ranch and FMG. 

Given the overwhelming response to the DVDs at the show, Randy Moldé, our pro-
motions director, is considering offering the series to dealers for sale in their stores.

There are six training sessions in the series, each featuring 
two DVDs of Clint’s unique teaching style. The DVD 

titles are “Defensive Handgun,” “Urban Ri-
fle,” “Defensive Tactics,” and new for 2008: 
“Defensive Revolver,” “Defensive Shotgun” 
and “Defensive Firearms.” 

Visit www.americanhandgunner.com for 
more information on the series. While you’re 
on the Web site, you may purchase each two-
DVD set for $49.95. Better yet, e-mail Randy 
Moldé and let him know you want to sell the 
series in your store. Randy’s e-mail: randy@
shootingindustry.com.

Continued from page 46

Birchwood Casey 
Celebrates 60 Years

Illinois gun dealers have banded togeth-
er as the newest state chapter of the Na-

tional Association of Firearms Retailers 
(NAFR), a division of NSSF. The Illinois 
Association of Firearms Retailers (ILA-
FR) will represent the rights of the 1,750 
federally licensed firearms retailers in the 
Prairie State. And, as in all states, there are 
plenty of challenges.

“Whether facing anti-gun legislation, 
overzealous regulations or frivolous law-
suits, firearms retailers in Illinois have 
been bullied into a corner,” said Larry 
Keane, NSSF senior V.P. and general 
counsel. “With the birth of the ILAFR, 
retailers in the Land of Lincoln will now 
have an opportunity to more effectively 
combat anti-gun entities seeking to legis-
late or regulate them out of existence.”

Illinois is one of many states that have 
organized a state association with NAFR. 
On a national level, NAFR provides deal-
ers with a unified voice in Washington, 
D.C., on regulatory and legislative affairs 
that impact their business.

For more information on NAFR, visit 
www.nafr.org.

Illinois Gun Dealers 
Form Alliance

Clint Smith DVDs Hot Sellers

In addition to the massive SHOT Show, there are many other trade shows conducted in 
the early part of the year, along with the NASGW event in November. Unique among 

them is RSR Group’s virtual trade show. In mid-January, RSR held its seventh “E-Show: 
New Year Expo” and reports “record dealer attendance.”

Instead of those “miles of aisles,” dealers attend the 
E-Show via their computers, visiting “virtual booths,” 
entering giveaways and placing orders online 24 hours 
a day. 

“A retailer doesn’t have to leave their store and can 
sit at home in his or her bathrobe and fuzzy slippers and 
attend our show via the Internet,” said Bob Steger, RSR 
Group president and CEO. “I think the show concept is 
an industry hot button right now. Everybody has an opinion on this subject and I think 
it would make a good story.”

We agree and are developing a story on RSR’s virtual trade show concept. What is 
your opinion on such shows? E-mail me your thoughts: russ@shootingindustry.com. 

For more information on RSR group, visit www.rsrgroup.com.

RSR Pioneers Virtual Trade Show

We’ve promoted the new report “Hunting and Fishing: Bright Stars of the American 
Economy” several times in SI, and for good reason. The numbers in the report, 

presented by state, carry political clout, which is invaluable, especially during an elec-
tion year. 

Say you’re in Maryland, a state rife with anti-hunting, anti-gun legislators. Do you 
think letting your political representatives know that hunters spend $265 million annu-
ally in the state would get their attention? That would be a “yes.”

The report by the Congres-
sional Sportsmen’s Foundation 
is packed with such data, and 
more, on each state. It’s easy 
to download from the founda-
tion’s Web site, www.sports-
menslink.org, and the NSSF’s 
Web site, www.nssf.org.

Download the informa-
tion and make sure you get 
it to your local, regional and 
state legislators, along with 
the media. 9

Economic Impact — Get Their Attention

E-mail the Editor
russ@shootingindustry.com
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The world’s “largest trade show of 
its kind” keeps getting larger and 
larger and larger. If you attended 

the 30th annual SHOT Show in Las Ve-
gas in early February and you’re not 
bone-tired, stumbling-weary, bleary-eyed 
(you get the point), you either went to the 
wrong convention center or you know 
something the rest of us don’t. 

SHOT Show 2008 lived up to its billing 
as “a must-attend celebration,” with NSSF 
reporting records in virtually every mea-
surable category of size and attendance. 
I’m grateful NSSF didn’t remind us of the 
number of “miles of aisles” at the show.

Exhibitors were understandably de-
lighted in the number of dealers and buy-
ers crowding their booths, with many re-
porting record sales.

We at FMG Publications were im-
mensely pleased with the crowds that 
descended on our two booths, one in Gen-
eral Hunting and Shooting, the other in 
Law Enforcement & Tactical Gear. Visi-
tors crowded in to talk business, meet our 
staff and deliver new-product informa-
tion. Dealers eagerly snatched up copies 
of Shooting Industry, GUNS Magazine, 
American Handgunner and American
COP, along with extra copies of our ever-

popular SHOT Show fl oor map.

Buy. Shoot. Repeat.
A new attraction this year at our booth 

was campaign-style buttons, which pro-
claimed our election-year positions, while 
promoting our magazines, of course: “Put 
GUNS In Every Home,” “Every American 
Should Be A Handgunner,” “Say No To 
Catch And Release: American COP,” and 
my favorite: “New Economic Policy: Buy. 
Shoot. Repeat — Shooting Industry.” Deal-
ers and other attendees collected the but-
tons as if they were cast in gold.  

Also on display at our booth was a 
commemorative print, recognizing FMG 
Publications as a “30-Year Exhibitor.” 
Eighty companies have exhibited at every 
SHOT Show since the fi rst one in 1979. 
We’re proud to be one of them. Our presi-
dent, Tom von Rosen, accepted the com-
memorative artwork from Chris Dolnack, 
NSSF senior vice president.

Supporting The Industry
Representatives from the NRA also 

stopped by our booth on the fi rst day of 
the show to present a framed “Insure Your 
Gun Rights” poster, designating FMG as 
one of the industry companies contribut-

ing to this important, election-year mem-
bership drive. Again, we’re proud to step 
forward as one of the companies that’s 
always there, whether it’s being at every 
SHOT Show, supporting industry-driven 
initiatives or holding special events. 

That includes the Shooting Industry 
Masters, which raised $15,000 for NSSF’s 
Step Outside program in 2007. While we 
sent the money to NSSF shortly after the 
July 2007 match, von Rosen presented a 
symbolic check to Doug Painter, NSSF 
president, during the organization’s board of 
directors meeting. We also presented “thank-
you” plaques to our 2007 Shooting Industry 
Masters sponsors at the show. We appreciate 
their support in helping us raise money for 
and awareness of the Step Outside program. 

Finally, I’d like to thank all of you 
who stopped by our booth to present your 
new-product information, explain new 
programs and discuss what is happening 
at your companies and gun shops. Next 
month, I begin my 15th year as the editor 
of Shooting Industry and it is always nice 
to have the family stop by for a chat. 

FMG Shines At SHOT Show 2008

Continued on page 45

We’re Calling You Out! Gun Valley Showdown. Page 34

Russ Thurman

At left, Steve Sanetti (center), Ruger presi-
dent, accepts a thank-you plaque for Ru-
ger’s sponsorship of the Shooting Industry 
Masters from Russ Thurman (left), SI editor, 
and Randy Moldé, Masters chairman. Above, 
Susan Houde-Walter (left), CEO of LaserMax, 
stops by FMG’s booth for a visit.
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bership drive. Again, we’re proud to step 
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MX-100 Xenon
Single Mode Bezel

MX-030
Three-Cell Maintube

MX-300 True WhiteTM LED
Multi-Mode Hunter Bezel

MX-400 True WhiteTM LED
Multi-Mode Tactical Bezel

MX-001
Dual Mode Tail Switch

MX-020
Two-Cell Maintube

MX-121 Xenon 
Modular Flashlight

MX-221 True WhiteTM LED
Modular Flashlight

It took a company obsessed with light transmission to come up with an idea this good: MXTM Modular Flashlights. 

We’ve spent 100 years perfecting the world’s best sports optics. In that time, we’ve learned that one size doesn’t fit all. So we set out to build a flashlight 

that could cater to anyone, by giving you the power to build it yourself. The new MX Modular Flashlight is completely customizable. Choose a bezel – 

ultrabright Xenon or True WhiteTM LED – and pair it with a two- or three-cell maintube. Then add the Dual Mode Tail 

Switch to cast light wherever you need it most. Or, choose one of our two preconfigured models, each 

with interchangeable components. Plus, each MX is rugged and waterproof to four atmospheres. 

To learn more, visit www.leupold.com and step into the light.

MX-200 True WhiteTM LED
Single Mode Bezel
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