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consistent, reliable production. 
“Steady production will translate 

into more new products we can bring 
to the marketplace in 2010 and 2011,” 
Rubino said.

Michael Brown, president of Camfour, 
Inc., and chairman of the NASGW, noted 
an increase in attendance at the show, and 
an increase in his company’s 2009 sales. 

“We will all need to work even harder in 

2010, but business is strong. New products 
will be critically important in the next few 
years, and each new product is proof we 
have decided, as an industry, to refuse to 
participate in the recession,” Brown said.

Bob Morrison, president and CEO of 
Taurus International, confirmed that 2009 
was their best year in history, but he felt 
2010 would be even better, given their 
lineup of new products. 

“The firearms being manufactured to-
day are better than we have ever seen. Bet-
ter manufacturing processes and the use of 
incredible new materials have enabled us 
to build more durable, lighter weight and 
more tailored products for today’s shoot-
ers,” Morrison said. 

Concerning the future, Morrison empha-
sized, “We must not ignore our new custom-
ers, especially in the women’s market, and 
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The NASGW awards ceremony (from left): Chris Killoy, Ruger VP 
of sales and marketing; Todd Binsfield, Birchwood Casey marketing 
manager; Tracy King Kolojeski, NASGW director of operations; Michael 
Fifer, Ruger president and CEO; Michael Wenner, Birchwood Casey VP; 

Steve Sanetti, NSSF president and CEO; Robert Scott, NSSF chairman; 
Richard Papendick, Winchester Ammunition manager of wholesale 
distribution; and Michael Ferguson, Winchester Ammunition manager 
of Western area sales.

CALL TODAY
800-367-4867

Does Davidson’s 
GuaranteeD Lifetime
Replacement make
that much of a difference? 

I t  w I l l  w h e n  yo u  n e e d  I t ! www.davidsonsinc.com

Don’t miss out on these great deals, supplies are limited to quantities on hand.  

1892 DeLuxe TAke-DOwn LimiTeD SeRieS

Only 251 of Each Caliber Made

$116999
mSRP: $1,899.95

44-40 Caliber: 534157140
45LC   Caliber: 534157141

32-20 Caliber: 534157166
38-40 Caliber: 534157167

Sights: Open
Capacity: 10+1
Octagon Barrel Length: 24”
Stock: Satin Walnut Grade II/III
Checkered with Pistol Grip

EXCLUSIVEEXCLUSIVE

Certificate of Authenticity
Special Serial Numbers Starting with 0000
Limited Series Box Sleeve
“Limited Series” Barrel Rollmark $109999

eACH

Buy 2 or more • mix & match

Separates Easily Without Tools!

http://www4.davidsonsinc.com/dealers/login.asp
http://www4.davidsonsinc.com/dealers/login.asp
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we must be ever vigilant in the continuing 
fight for our freedom. Support of the NSSF 
and the NRA is vital to our future.”

Gene Lumsden, president and CEO of 
Legacy Sports International, said of 2009, 
“It’s been a very good year. It’s been a 
great year. Trust me.” 

Lumsden said his company is pursuing an 
aggressive marketing plan for 2010, despite 

his concerns about the economic slump.
“Although 2009 was a great year and 

reminiscent of the run-up in sales when 
the Brady Bill took effect, we now have 
an unemployment rate of over 10 percent; 
that one we haven’t experienced yet. We 
will continue to be aggressive in our mar-
keting efforts, but will also keep a close 
eye on the economy and unemployment 

figures throughout 2010.”

NASGW Presents Awards
NASGW presented its Industry 

Achievement Awards at the Expo’s annual 
awards breakfast. Awards were presented 
to the industry’s leading firearms, ammu-
nition and accessories manufacturers, as 
well as the Chairman’s Award for industry 

Mark Kresser is the new president of 
NASGW. 

Kresser said he is eager to discuss his 
vision and future plans for the association 
with those in the industry.

“I’m honored to accept this great chal-
lenge and am looking forward to talking 
with you, listening to you and working 
with you as we begin an exciting new 
year,” Kresser said.

Assuming the post on January 1, Kress-
er has extensive industry experience, most 
recently as senior vice president of sales 
and marketing at O.F. Mossberg & Sons, 
Inc. He also held top management respon-
sibilities at SIG SAUER.

“Mark is well known and highly re-
garded throughout the shooting and 
hunting industry,” said Michael Brown, 

NASGW chairman. “He’s a creative, 
intelligent man who knows guns and 
shooting, and understands the unique 
challenges our businesses face. Just as 
importantly, he’s the type of a guy who 
people truly enjoy being around and 
working with. I’m confident Mark will 
be eagerly welcomed by members and 
manufacturers alike, and will help lead 
our association to a new level.”

Tracy Kolojeski, NASGW director of 
operations, said Kresser has already set a 
positive tone with the organization. 

 “It’s obvious to us that Mark is 
ready to get to work and make a differ-
ence. The staff of NASGW is eager to 
work with him. We’re looking forward 
to a great 2010 all the way around,” 
Kolojeski said.

Kresser Named New NASGW President

Mark Kresser, NASGW president

http://www.kel-tec-cnc.com/
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leadership. NASGW wholesale members 
evaluated the performance of manufactur-
ers’ distribution policy; marketing, sales 
and promotion; logistics and operations; 
and NASGW and industry support. 

Birchwood Casey was named the Ac-
cessories Manufacturer of the Year.

“One of our internal mottos is, ‘You are 
only as good as your team,’” said Mike 
Wenner, vice president of sporting goods 
for Birchwood Casey. “Our team includes 
the consumers, dealers, distributors and all 
the people involved to bring the orders to 
a conclusion.”

The Ammunition Manufacturer of the 
Year award went to Winchester for the 
second consecutive year. 

“We are honored,” said Dick Hammett, 
Winchester Ammunition president. “Both 
our marketing and sales staffs are commit-
ted to promoting and selling our products 
through our wholesale distributors and 
independent dealers. In addition, our new 
product development department sets new 
standards in ammunition technology year 
after year.”

The Firearms Manufacturer of the Year 
award was presented to Sturm, Ruger 
& Co. for the third year in a row. 

“Our organization is dedicated 
to meeting the needs of our in-
dependent distribution network. 
Through a strong commitment to 
our Voice of the Customer program, 
we are generating a product mix 
that is meeting the demands of the 
current marketplace, helping both 
Ruger and the wholesalers remain 
successful in this competitive busi-
ness environment,” said Mike Fifer, 
Ruger CEO. “We want to thank 
NASGW members for this award 

and their continued support.”
Breaking with tradition, the NASGW 

Board presented the Chairman’s Award 
for Industry Leadership to the NSSF. 

“This award recognizes the unrelent-
ing support of our industry from a fel-
low trade organization,” said Brown, 
NASGW chairman.

Bob Scott, chairman of the NSSF board 
of directors, said, “We are proud and sur-
prised the NASGW has recognized the 
NSSF for our work in promoting and de-
fending the shooting sports. Our staff of 
over 40 people in Newtown, Conn., works 
tirelessly to defend and grow the shooting 
sports market. Programs such as First Shots, 
Don’t Lie for the Other Guy and Project 
Child Safe have made a real difference.”

Mark Your Calendars
This year’s NASGW Annual Meeting 

& Expo will be held Nov. 3-5, 2010, at the 
Downtown Convention Center in Louis-
ville, Ky. 

Visit www.nasgw.org for more informa-
tion on the organization’s events, services 
and programs. 9

Todd Seyfert, president of Magnum Research Inc., displays the new Desert Eagle 1911, which 
received rave reviews at the NASGW Expo.
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AMAZING
HOLDING

CAPACITY!

Designed to safely organize and 
transport shooting gear to and 
from the range, these top grade 
ballistic nylon covered Range Bags 
also provide excellent protection 
for all cameras, lenses, handguns, 
ammo and other gear.  Padded 
protection throughout, adjustable 
padded dividers, double stitching, 
YKK zippers, adjustable shoulder 
strap and reinforced top handle 
provides all the security you need. 
Each features a top loading 15" or 
20" long main compartment, two 
side compartments and a front 
compartment as well as a back 
zippered pocket. 
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The Fiocchi Tundra Tungsten compound is the 

breakthrough innovation in waterfowl hunting.  

Deforms like Lead, can be used with ALL chokes 

AND is non toxic. 

Available in 9.5 g./cc (superior weight to Bismuth) 

and 12.5 g./cc (superior weight to lead).

For the Fiocchi dealer near you,  
Call 417.449.1043 / visit www.fiocchiusa.com

Shotshell Hunting Line

http://www.fiocchiusa.com/
http://www.fiocchiusa.com/
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co-op advertising program can help pay 
for advertising. 

“We have a lot of dollars in our ad-
vertising co-op budgets that don’t get 
spent every year. I don’t think we’ve 

ever run out of the funds associated with 
that. So either the retailers don’t know 
about it or they are not taking the time — 
and I know everybody’s busy — to stop 
and evaluate their businesses and see if 
there’s a way to do something different,” 
Hanes said.

For Remington’s Marketing Co-Op 
Advertising Guidelines, visit www.
remington.com/artwork. For other 

companies, contact your distributor — 
remember, he works for you — and ask 
about manufacturers’ co-op programs.

Hanes says local cable TV stations and 
newspapers are two great sources for rela-
tively inexpensive advertising. Word of 
mouth may have been your primary means 
of advertising up to now — and that is an 
old tried-and-true strategy — but it may 
only reach your known “club” of shooters. 
What about the customer who recently 
moved into your community? Don’t you 
think he would love to know about the 
friendly neighborhood gun dealer a few 
miles down the road? 

Do you have a store Web site? Are 
you utilizing it to its full potential? 
Are you active in a social network 
such as Facebook? How about ammo 
promotions or firearm-ammunition 
package deals? 

“Maybe a dealer can work with a 
wholesaler who is long on some particu-
lar load and could cut his price a little bit 

Read SI DIGITAL

ike these champions, Starline knows
what it takes to become the best. We
believe you must take the time to
absorb feedback and then enhance
your process. It’s the attention to
detail that helps Starline make the
finest brass, case after case, shot
after shot. Let us prove to you what 
these champions already know, a
great shot starts with Starline Brass.

Doug Koenig
• 16 Time Masters 

International Champion
• 11 Time Bianchi 

Cup Champion

Todd Jarrett
• 9 Time USPSA National Champion
• 4 Time IPSC World Champion

Bruce Piatt
• 5 Time Bianchi Cup Champion
• 16 Time USPSA National Law Enforcement Champion
• 5 Time 3-Gun Tactical Match World Champion

Order factory direct 
on-line at 

www.starlinebrass.com
or call 1-800-280-6660.

NEW � UNPRIMED BRASS
CALIBER

This is a partial list. Call or check web site for a complete 
list of products.  1-800-280-6660 or www.starlinebrass.com

30 LUGER
7.62X25 TOKAREV
380 AUTO
9MM
9MM LARGO
9 SUPER COMP (9X23)
38 SUPER
38 SUPER+P
38 SUPER COMP
38 TJ
38 SHORT COLT
38 LONG COLT

Proven to Perform 1300 W. Henry St. • Sedalia, MO 65301
© 2010 Starline Brass

38 SPECIAL
357 MAG
357 SIG
40 S&W
10MM
40 SUPER
45 G.A.P.
45 AUTO
45 AUTO RIM
45 COLT
460 MAG
500 S&W MAG (R)
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Winchester continues to find success with its 
Supreme Elite Bonded PDX1 Personal Protec-
tion ammunition. For 2010, the company 
adds .380 Auto (95 gr.) and .45 Colt (225 gr.) 
to the line.

For 2010, Federal Premium adds three new 
loads to its Vital-Shok Trophy Bonded Tip 
line. There are 29 loads in the line, including 
the new 7mm Rem. Magnum, 7mm WSM 
and 7mm STW.

“ ”
Offer package deals on ammunition. There’s all kinds of ammunition  

possibilities available for people who want to go out and have a good time.
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Industry
It was an interesting challenge try-

ing to chat with gun dealers dur-
ing December. In a quest to get an 

idea of how sales were going during the 
critical holiday season, I placed calls to 
a dozen dealers.

I never actually spoke to a number 
of them — they were too busy mak-
ing sales. I have a policy to never get 
in the way of doing business, so I took 
no slight. Rather, I took the response 
of “He can’t talk to you right now. 
Can you call back later?” as a wel-
come indication that business was brisk. 

When I did get a dealer on the line, the 
call was usually punctuated with numer-
ous interruptions: “Yes, that’s something 
I can do.” “Include one of those with that 
pistol.” “Someone will be with you right 

away.” “Help him with that, would ya.” 
I love the sound of business in the 

morning! Or anytime. 
“It’s pretty nuts around here,” said Ron 

Buschmann, general manager of Shooter’s 
Supply & Law Enforcement Equipment in 

Louisville, Ky. “No complaints, of course.”
That pretty much summarizes all the 

dealers’ comments.
During December, the industry posted 

another economy-defying month, with 
sales brisk across most segments of the 

market. In firearms, NICS’ background 
checks in December hit 1,407,155. While 
this was 7.6 percent lower than December 
2008, when sales shot off the chart, it was 
14.4 percent higher than December 2007. 

Nationally, the U.S. Commerce De-
partment reports retail sales fell 
0.3 percent in December, a disap-
pointing posting since many econ-
omists forecasted sales would see 
a gain for the month after an en-
couraging November. 

Thus, the industry continues to 
enjoy sales that can only be described as 
remarkable, especially when compared to 
most of the nation’s businesses. 

Will such business continue for 2010? 
Here’s hoping dealers will be too busy to 
chat with me throughout the year.

Doing Business At The “Pretty Nuts” Level

Benchmade Supports USA Shooting
Benchmade Knife Company is building knives to support 

USA Shooting’s goal of preparing American athletes to win 
Olympic medals and promote the shooting sports throughout the 
United States. 

The USA Shooting Team Exclu-
sive knives feature Benchmade’s 
patented AXIS locking mechanism, 
440C stainless steel blades with 

the USA Shooting Team logo and 
a blue glass reinforced nylon 

handle. The 527BK-USA and 
527SBK-USA will be offered 
for $105. A portion of the 
proceeds from every unit sold 

will be donated to the USA Shooting Team.
“Benchmade takes great pride in supporting 

American athletes and manufacturing quality, USA-
made products. We are very excited about the partner-

ship with USA Shooting,” said Rob Morrison, director of 
marketing for Benchmade.

Visit www.benchmade.com and www.usashooting.com.

Winchester Ammunition is paying tribute to Oliver Win-
chester’s 200th birthday in 2010 with a commemorative 

line of .22 LR, .45 Colt and .30-30 Win. ammo. 
Also, Winchester Repeating Arms is returning the Model 94 

lever-action rifle, in two limited-edition models, 
to celebrate Winchester’s 
birth in 1810.

“Oliver Win-
chester was a 
pioneer and he 
left a legacy 
that we are 
proud to up-
hold. With-
out a doubt, 
he’s one of 
the most famous 
names in the shooting sports industry, and it’s only fitting that we 
pay tribute to his success during the year of his 200th birthday,” 
said Dick Hammett, president of Winchester Ammunition. 

For more information, visit www.winchester.com. 9

Russ ThurmanIndustrywatch

“ ”
I love the sound of business 
in the morning! Or anytime.

Celebrating Winchester’s Birthday

Why should these shooters 
have all the fun?

JOIN US! JULY 23-24, 2010 (2-day event!)

SI  DIGITAL

Hot Link

http://www.shootingindustry.com/Pages/2010SIMasters.html
http://www.winchester.com/Pages/Home.aspx
http://www.benchmade.com/
http://www.usashooting.com/


http://www.the-m-factor.com/
http://www.the-m-factor.com/


STAG ARMS 

The Choice Is Yours
The introduction of the new Model 8 gives AR15 shooters more 
choices than ever.  Whether you choose a piston or gas model, 
right or left handed, carbine or rifle, rest assured that you’ll 
have a dependable, fast handling AR without spending more 
than you have to.  Built entirely in-house, Stag AR15’s have a 
fit and finish no other can match - at any price.

Stag Arms  515 John Downey Dr.,  New Britain CT  06051
For More Information, Visit Us At: www.stagarms.com 
By phone at: 1-860-229-9994

M1 Direct Gas
Carbine

Built on the solid Stag receivers you’ve 
come to trust, the M8 has been complet-
ely redesigned on the inside.  A Midwest 
Industries flip-up rear sight is part of the 
package.  

A one-piece bolt carrier has been devel-
oped to ensure that the carrier key does 
not shoot loose.  In addition, the 
manganese phosphate coated carrier 
is much more resistant to fouling 
and carbon.

The bolt carrier has been specially 
developed to prevent “carrier tilt”.  
Carrier tilt can cause wear problems 
in the rear of the lower receiver and
the buffer tube threads.

THE NEW STAG ARMS M8 PISTON CARBINE
The new Stag Arms M8 is the next generation of piston carbines.
We have worked through the challenges that others have strug-

gled with to produce a reliable and tough carbine that won’t 
break the bank.   There are many features that make the Stag M8 

run better, cooler and cleaner.

Piston 
Carbine

Our adjustable short stroke piston 
is the heart of the system.  It is easily 
serviced from the front and all gasses 
are vented away from the shooter and 
the action.

Model 8  MSRP
Rt Hand  $1145
Lt Hand   $1185

Model 1  MSRP
Rt Hand  $949
Lt Hand   $989




