Arms
Fresh Eyes

G un dealers who don’t have a shooting
range can definitely benefit from the
Five-Star Rating checklist, as well. Marks
says it makes you look at your facility
with fresh eyes.

For example, part of the checklist cov-
ers restroom facilities, with points scored
for cleanliness, separate restrooms for
men and women, and the necessity for
outdoor restrooms. Marks said Milford
Hills decided to install a portable toilet
on their sporting clays course because the
checklist encouraged them to ask custom-
ers what they needed.

“The Five-Star
Rating checklist
makes you look at
your facility with
fresh eyes.”

“It was something we had overlooked,”
Marks said. “It’s quite a hike back from
the course. We got a lot of ‘thank yous’
from the ladies for that.”

The checklist also covers store man-
agement, with categories such as office

women’s shooting league.

Using the NASR rating system even
led to a change in the rental guns Milford
Hills offers. The section on rental guns en-
couraged Marks to assess what the range
was missing. Previously, Milford would
offer new shooters a standard 12 gauge,
but to better address their customers’
needs, Marks decided to invest in youth
and ladies model shotguns.

“To be able to offer women guns that
fit them better has really helped out when
we’ve had corporate events,” he said.

All of these efforts have definitely paid
off for his facility, Marks says — and for
the shooting sports.

“If people who aren’t in the hunting
and shooting sports see you're doing good
things for the community, they will accept
you and know you and see that it’s a safe
environment,” Marks said.

While going after the NASR Five-Star
Rating was a challenge, Marks credits it
with improving his business.

“There’ve been great rewards for us,”
he said.

www.shootingindustry.com

technology, staff training and uniforms.
Dealers who want to combat statements
like Gresham’s should focus on staff train-
ing. NASR gives the highest points to fa-
cilities where staff receives formal train-
ing, attends mandatory staff meetings and
where staff is trained — and evaluated —
on customer service.

With women, customer service is the
key component to building your customer
base. Taking a woman’s needs into consid-
eration — instead of selling her what you
think she should have — will go a long way
toward improving the image of your store.

In terms of the requirements of a Five-
Star Range, NASR has this to say: “You
may not agree with our vision. Of course,
the important thing is that your range
meets your vision. Don’t let us tell you
any different! However, if you are looking
for new customers and members, this rat-
ing system can help you identify improve-
ments that will bring them in.”

To view the National Association
of Shooting Ranges Five-Star Rating
checklist, visit www.rangeinfo.org and
click on “Five-Star Rating” at the top of
the page.
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Back Blast

Commander Gilmore

One Part Gasoline, One Part Shop-Vac, Zero Parts Brains

termine the cause of an explosion that seriously

injured a man, blew out the windows and bowed
the walls of one home, while damaging another. Fi-
nally, they determined that the victim and a friend
had been cleaning a basement floor with gasoline,
and then sucking up the residue with a Shop-Vac.
We’ll give you a minute to stop laughing.

The unburnt half of this dynamic duo, Ralph
Touch, filled the authorities in, telling them the ar-
rangement worked just fine until they were almost
finished with the job. He was smart enough to step
outside to the street for a smoke, and that’s where he
was when The Big Ka-Boom just about blew him
off his feet. His partner wasn’t so lucky, receiving
serious burns over most of his body. Touch said
the Shop-Vac was “almost full of gasoline” just
before the blast.

Apparently, before the explosion, Ralphie and
his pal thought they had discovered a really cool
and effective new way to clean dirty concrete floors.
They probably wondered why no one thought of
it before they did. Maybe somebody did — but

It took a little while for fire officials in Des Moines to de-

didn’t survive to tell about it.

Hllustration by Nick Petrosino

High-Stakes Crime

You know the economy is tanking
when reports like this show up on the po-
lice blotter. In Georgia, a 27-year-old man
told police he was only looking for a quick
meal when he pulled into the parking lot at
the local Wendy’s.

However, two crime kings, bent on
scoring big, approached him, both wear-
ing black and looking sinister. One of the
dastardly duo waved a gun, just like he’d
seen on TV — ya, know, kinda gangsta
style — and demanded the gent’s wallet.

Being a smart fellow, Mr. Citizen com-
plied, whereupon our dangerous twosome
tore into the wallet, no doubt expecting a
big payoff, and extracted one rather worn
dollar bill. Frustrated, Bonehead and
Clumsy departed in great haste.

Georgia police are on the lookout.

Marvels 0f Technology
Police in Orem, Utah, responded rap-
idly to a frantic caller’s report that she
was locked in her vehicle, the battery was
dead, and she couldn’t get out! Was the
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car on fire? Sitting on a railroad crossing?
Sinking in a river?

Ummm ... no. When officers ar-
rived, they found the lady was indeed
locked in her car, but apparently in no
greater danger than possibly missing an
appointment with her hair stylist. First,
they tried to talk to her through the
closed window, but the sound-dampen-
ing insulation and sealing of her vehicle
was so good they couldn’t understand
each other. She gestured for them to call
her cell phone.

Once communications were estab-
lished, an officer talked her through her
“emergency.” First, he advised her to
look closely at the driver’s door panel,
right by her elbow. Then, amazingly, he
guided her through the intricate process
of using her finger to slide the manual
“LOCK — UNLOCK” button to the
“UNLOCK” position.

She was freed! What an amazing
story! And just think: the rescue pro-
cess was completed without electron-
ic assistance!

Really Top, Top Secret

So you think your records are a mess
and you desperately need a new filing
system? In mid-December 2008, the
German government quietly admitted
they had lost more than 300 files marked
“Top Secret” and bearing the highest
classification for secrecy and sensitiv-
ity. After reporters jumped on that little
piece of news and repeatedly asked what
those secret files generally concerned —
military, political, public health infor-
mation or whatever — the government
finally answered.

Those files, they said, were so secret
that no one they could find in govern-
ment knew what was in them. All they
knew is that the files were gone, and al-
though no one knew what was in ’em,
the materials would not have been clas-
sified so high if they weren’t of “consid-
erable significance.”

Gee, I hope nobody was supposed
to press a “Stop Something” button,
but now they won’t know they have to
do it.

[Read S/DIGITAL
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Features & Benefits

SUPER CLOSE. SUPER CLEAR.

SUPER SLAM™

WEAVER® BRINGS THE OPTICS REVOLUTION
Super-size your sales with Weaver’s new Super Slam™ series. As the latest addition to
Weaver’s legendary family of optics, these premium scopes and binoculars are loaded
with the technology that gets hunters closer and clearer than ever before.

EBX™ Reticle

2-10 X 50 | 800325 ot

Powerful 5x magnification
3-position, resettable pull-up turrets (no caps to lose) /
Side focus on select models /

Fully multi-coated lenses with an extra hard coating
on exterior lenses for maximum light transmission and
scratch-free viewing

Argon purged tubes to eliminate internal fogging
Weaver’s new proprietary EBX™ ballistic reticle

8.5 x 45 | 849630

' SINCE 1930

Stock your optics shelf with Weaver’'s premium Super Slam series and let 78 years of optics experience help you sell.
Contact your sales rep or call Dealer Services at (866) 223-9388.
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Sanetti Challenges Executives To Step Outside!

n a bold move, Steve Sanetti, presi-

dent of the National Shooting Sports

Foundation (NSSF), challenged com-
pany executives to Step Outside at the
2009 Shooting Industry Masters.

“I still don’t understand why people
who make a living in the manufacture of
firearms are not involved in the Shooting
Industry Masters,” Sanetti said. “We’re
supposed to be in this industry because
we love what we do and, frankly, I think
there is a bit of fear on the part of some ex-
ecutives of being shown up. I would chal-
lenge them personally to come on out and
have a good time in friendly competition
with their peers and kind of put up or shut
up — to say, ‘Look, I really am a shooter,
I really enjoy doing this.””

Sanetti, who has participated in ev-
ery Masters event, first as the president
of Ruger and then as the head of NSSF,
pointed out that, “You don’t have to
win anything.”

“You just have to come out on the
friendly field of battle, join us and have a
great time in the process, and show your
support for the NSSF, FMG Publications

MASTERS
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and the Step Outside program. So, come
out and shoot. You’ll have a great time and
we’ll see who really are the top guns in
our business,” Sanetti said.

Since 2003, FMG Publications has
raised nearly $55,000 through the Masters
raffle to support Step Outside.

“We owe a great deal of thanks to our
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Steve Sanetti, NSSF president, says of the Masters: “You'll have a great time and we’ll see who
really are the top guns in our business.”
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Team DPMS, 2008 Open Class champions, led
president Randy Luth (left).

sponsors and those companies that donate
products for the raffle,” said Russ Thur-
man, Masters match director and pub-
lisher of FMG Business Magazines. “Step
Outside is a program that works. Its devel-
opment of new shooters and the reintro-
duction of inactive shooters is important
to the industry, because it translates to in-
creased sales.”

For 2009, the Shooting Industry
Masters will again be held in Gun Val-
ley at the Hartford Gun Club in East
Granby, Conn. The competition, July
24 and 25, has been expanded to ac-

by company CEO and

Randell Pence of Ruger had a great day of shooting and helped lead his
team to the 2008 Masters Industry Class championship.

commodate 50 teams.

“Based on the success of the Masters
and the tremendous feedback we’ve re-
ceived, we are expanding the event to two
days of shooting and adding some shoot-
ing stages,” said Randy Moldé, FMG pro-
motions director and Masters chairman.
“We invite companies throughout the in-
dustry to join us on the firing line for the
2009 competition.”

Details on the 2009 Masters are avail-
able at www.shootingindustry.com, or
from Elizabeth O’Neill, Masters coordina-
tor, at 1-800-537-3006, ext. 279.

“What a terrific event!
This is singularly the best
shooting industry event
available and a testimony
to our cohesiveness and
passion for the sports.”

Ron Coburn, Savage Arms CEO

EVENT SCHEDULE:

FRIDAY, JULY 24, 2009
HANDGUN, RIFLE & SHOTGUN
TEAM EVENTS & LUNCH

FRIDAY EVENING
MASTERS TEAM CHECK-IN
AT THE
SHOOTING INDUSTRY ACADEMY
OF EXCELLENCE AWARDS PRESENTATION
AT THE HARTFORD/WINDSOR MARRIOTT

SATURDAY, JULY 25, 2009
HANDGUN, RIFLE & SHOTGUN
TEAM EVENTS & LUNCH

SATURDAY EVENING
MASTERS AWARDS BANQUET WITH
RAFFLE TO BENEFIT
NSSF'S STEP OUTSIDE® PROGRAM
AT THE HARTFORD/WINDSOR MARRIOTT

For additional information, including donating prizes,
raffle tickets, area airport and hotel information, please contact
Elizabeth O'Neill at (800) 537-3006 ext. 279.

E-mail: elizabeth@shootingindustry.com.

+

Mail or FAX with payment to:
FMG Publications
12345 World Trade Dr.
San Diego, CA 92128
FAX (858) 6050247

SHOOTING INDUSTRY

2009 MATCH ENTRY FORM

EARLY BIRD BONUS: Enter your team with payment by April 10, 2009
and pay only $1,250 for your four-man or $1,500 for your five-man
team entry. You will also receive a free 1/4 page, 4C
Shooting Industry Masters Challenge Ad
in the June issue of Shooting Industry magazine.

I:I Early Bird Four-Man Team Entry $1,250
I:I Early Bird FiveMan Team Entry $1,500

Contact Name:
Company:
Address:
City/State/Zip:
Phone:

E-Mail:

Payment Type: I:IMC/V isa/AmEx/Dis I:I Check Enclosed
Card No:
Exp. Date:

Initial:

MATCH FEE AFTER APRIL 10, 2009
I:I $1,450 4Man Team I:I $1,700 5-Man Team Entry |:| $350 Individual

No Gun? No Excuse. Loaner guns will be available for each event.
Match Ammunition, Shooter’s Goody Bag, Match Lunch and Awards Dinner
ALL Included with your Entry Fee!













Industry

Russ Thurman

Entering A Firearms-Forbidden Zone

Learn what's being done

alutes to the National Shooting
S Sports Foundation (NSSF) for its

venture into one of the nation’s ma-
jor Firearms-Forbidden Zones: Chicago.

On Jan. 28, NSSF ran a full-page ad in
the Chicago Tribune to raise awareness
of major programs sponsored by the fire-
arms industry.

“It’s important that all Americans un-
derstand how members of the firearms in-
dustry are working to encourage the safe
and responsible use and storage of their
products through NSSF’s nationally rec-
ognized programs,” said Steve Sanetti,
NSSF president. “Chicago is the first of a
number of major cities where NSSF will
run this educational ad and where we also
will bring our industry’s safety programs,
such as Project ChildSafe, First Shots and
Don’t Lie for the Other Guy, to demon-
strate our industry members’ commitment
to safe firearms ownership and storage.”

The eye-catching ad also highlighted

the Web sites of these important programs.
Then, to emphasize the industry’s efforts,
on Feb. 7, NSSF conducted nine First
Shots seminars at three ranges around
Chicago: Midwest Sporting Goods in Ly-
ons, G.A.T. Guns in Dundee and Bass Pro
Shops in Gurnee. Salutes, also, to these
businesses for helping in this campaign.

About 150 people took in the semi-
nars. They included husbands and
wives, mothers and daughters, members
of the media, veterans who had not fired
a firearm since leaving the military and
many others.

“This seminar really changed my opin-
ion and educated me greatly on gun safety
and what it is to shoot a gun — and how
much fun it is. I highly recommend it to
everyone,” said one participant.

For more information on NSSF pro-
grams, visit www.nssf.org. For details on
how to host a First Shots seminar, visit
www.firstshots.org.

GUNS Adds 1.4 Billion To Stlmulus Package

Not to be outdone by the folks in Wash-
ington, D.C., FMG Publications is
helping to stimulate the shooting sports by
offering Shooting Industry’s sister publica-
tion, GUNS Magazine free to 1,463,632,361
Internet users.

Beginning with the April issue, GUNS
Magazine is available at no charge to any-
one with access to the Internet. The bonus
Web circulation is provided to advertisers
for free as part of an FMG added-value in-
centive package.

“Why should the government get ;

2

to have all the fun,” said Roy Hunting-
ton, GUNS publisher. “With the click
of a computer mouse, over one billion

potential readers have access to GUNS E

Magazine. We have an incredible group
of Americans who write for each of our
titles. Sharing their firearms skill, knowl-
edge and enjoyment of the shooting sports

(iR
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ABOUT GUN

SAFETY.

will provide more incentive for consumer

_I involvement and, hopefully, spending.”

The new interactive digital edition of
GUNS Magazine uses the latest dynamic
flash, flip-page technology to create a real-
time, page-turning, online magazine-view-
ing experience. Embedded links in featured
products and advertisements allow visitors
easy, single-click access to manufacturer
Web sites. The April digital edition also
includes embedded video files that provide
a glimpse of the multimedia enhancements
viewers can expect in future editions.

GUNS Magazine is the third FMG Pub-
lication to make the jump to cyberspace,
joining Shooting Industry and American
COP in digital formats.

For more information, visit www.fmg-
publications.com.

Continued on page 45

WE'RE CALLING YOU OUT T0 THE SHOOTING INDUSTRY MASTERS! Page 26
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THE (") FACTOR

IT'S MORE THAN ANEW SET OF FEATURES, IT'S ABOUT RAISING YOUR EXPECTATIONS OF WHAT A POLYMER PISTOL SHOULD BE.
IT'S ABOUT CREATING A NEW STANDARD OF VALUE.

EVERY XD{M)™ COMES WITH ALL OF THE XD(M) GEAR* INCLUDED IN THE | /| ULTIUSE CARRYING CASE.
TWO MAGAZINES, BELT HOLSTER, MAG LOADER, DOUBLE MAG POUCH, AND ALL THREE SIZE BACKSTRAPS.

NOW SHIPPING!
9mm = 19+1 ROUNDS
.40 = 16+1 ROUNDS

WWW.THE-M-FACTOR.COM
1-800-680-6866
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