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NEW PRODUCTS
GALLERY

2009

May Shooting Industry: 2009 Law Enforcement New Product Gallery
Super-Speed Your Business: Subscribe to Shooting Industry Digital — www.shootingindustry.com

NEW PRODUCTS
GALLERY

2009

WW
hat new products for 2009 caught the at-
tention of distributors and dealers at the 
SHOT Show and other trade events, begin-

ning with the NASGW Expo in November? While those 
products far exceed the number we can present here, 
these new offerings were repeatedly mentioned during 
a seemingly endless number of discussions with dis-

tributors and dealers throughout the country. 
In addition to these new products, we’ll present a 

look at selected 2009 law enforcement offerings in 
our May issue. 

What new products for 2009 do you recommend 
as “hot sellers”? Let us know by e-mailing our staff 
at: editor@shootingindustry.com.

Remington Arms Co.
M887 NitroMagnum

Remington says the M887 NitroMagnum “re-
defines pump-shotgun perception.” The shotgun’s 
contour 28" barrel and receiver feature ArmorLokt, 
a polymer over-mold rustproof shell. It features dual-
bolt, locking-lug recesses milled into barrel tang, and 
trigger-plate assembly molded from similar polymer 
as the receiver and barrel. The 12 gauge is available 
with a black synthetic stock, and Realtree Advantage 
Max 4 Camo on the waterfowl model. 

Remington Arms Co. 
1-800-243-9700
www.remington.com

SI  DIGITAL

Hot Link

Swarovski Optik
Z6 3-18x50

Swarovski Optik extends its line of Z6 riflescopes 
with the Z6 3-18x50. Suited for hunting in poor light 
conditions, the scope’s HD optic and third turret paral-
lax correction offer accurate target image at any dis-
tance. The 3x magnification provides the security of a 
large field-of-view combined with the 18x magnifica-
tion for long-range shots. The Z6 3-18x50 and Z6(i) 
2.5-14x44 have a smaller objective reticle.

Swarovski Optik
1-800-426-3089
www.swarovskioptik.com

SI  DIGITAL

Hot Link

Black Hills Ammunition
(605) 348-5150
www.black-hills.com

Black Hills Ammunition
Barnes TAC-XP Pistol 
Bullets

Black Hills Ammunition announces 
three new pistol loads in 9mm, .40S&W 
and .45 ACP. The defensive pistol ammu-
nition features the Barnes TAC-XP bul-
lets, which are made of pure copper with 
massive hollow cavities, designed for im-
mediate and reliable expansion. 

SI  DIGITAL

Hot Link
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Buck Knives
1-800-326-2825
www.buckknives.com

Federal Premium 
1-800-322-2342
www.federalpremium.com

Charter Arms
(203) 922-1652
www.charterfirearms.com

Charter Arms
Rimless Revolver (CARR)

The Charter Arms Rimless Revolver 
(CARR) accommodates semiauto car-
tridges without the use of moon/half-
moon clips. Offered initially in .40 S&W, 
the CARR will also be available in .45 
ACP and 9x19mm Parabellum. The 9mm 
Parabellum will also chamber the .380 
ACP. The revolver is rated for +P loadings. 
The first CARRs in 9mm have 2" barrels; 
the .40 S&W and .45 have .2.2" barrels.

Federal Premium 
V-Shok Heavyweight 
Coyote

The 12-gauge V-Shok coyote load 
from Federal, designed especially for 
predators, combines the FLITECON-
TROL wad and super-dense HEAVY-
WEIGHT shot for full patterns, better 
downrange velocity and more energy on 
target. The load uses the same delivery 
system as Vital-Shok buckshot, Black 
Cloud and Mag-Shok turkey loads. The 
3", 1 1/2-oz. load offers 1,350 fps.

Buck Knives
ErgoHunter Skinners

Buck Knives introduces their Ergo-
Hunter Skinners, which feature thicker 4 
3/4" full-tang blades and generous belly 
design, plus grip ridges and extra large 
choils for better gripping. The Skinners 
weigh 8.2 oz. with an overall length of 
9 3/4", and have blades finished with 
Buck’s Edge2x technology. Available in 
three models: the Model 498 ErgoHunt-
er, the Model 497 and the Model 495 
ErgoHunter. 
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P226

P229

P220

Now you can perfect your shooting skills at the range with a genuine full-size  
Classic series P220®, P226®, or P229® pistol chambered for affordable .22LR ammo.   
Add in one of our centerfire X-CHANGE™ Kits, and you  
can own both for about the same price as one of our  
standard Classic centerfire pistols.  It’s like getting two  
pistols for the price of one — the kind of deal that’s  
down right therapeutic!

The NEW SIG SAUER® Classic will do wonders for your shot groups

Group Therapy

Cen te r f i re X-CHANGE Ki t 9mm, .40S & W, .45ACP, or 357S IG

®

Fo r  mo re i n f o rma t i o n v i s i t  s i g s au e r . c om

http://www.buckknives.com/
http://www.charterfirearms.com/
http://www.federalpremium.com/
http://www.sigsauer.com/
http://www.buckknives.com/
http://www.charterfirearms.com/
http://www.federalpremium.com/
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Marlin Firearms
Model 338MX

The Marlin Model 338MX is chambered in the .338 
Marlin Express cartridge. The lever action has a blued, 
carbon-steel receiver, 22" blued barrel, semi-buckhorn 
rear sight, ramp with hood front sight and five-shot tubu-
lar half magazine. The Model 338MXLR has a checkered 
gray black laminate stock.

Marlin Firearms
(203) 239-5621
www.marlinfirearms.com

Cobra Enterprises of Utah
(801) 908-8300
www.cobrapistols.net

Cobra Enterprises of Utah
Shadow Model S38

Cobra introduces the Shadow Model 
S38 Revolver, a small, lightweight J-
frame revolver chambered in .38 Spe-
cial with +P capability. Available in three 
finishes: Titanium Anodized, Black An-
odized and Pink Anodized, the revolv-
ers have an enclosed hammer and are 
double action-only with a 1 7/8" barrel, 
weighing 15 oz. empty.

Tipton
Gun Butler

Battenfeld Technologies’ Gun Butler gun-cleaning caddy, 
manufactured under the Tipton brand of gun cleaning products, 
is an all-in-one cleaning/carrying/storage unit. It has two remov-
able non-marring forks (which snap into the base for storage) 
to hold the gun securely in place. Compartments and slots hold 
bore solvent, jags, brushes, mops, a cleaning rod, spray lubri-
cant and tools, and the caddy has a carrying handle.

Tipton
(573) 445-9200
www.tiptoncleaning.com
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747 Sun Park Drive • Fenton, MO 63026 • 1-800-325-9568 • www.sabrered.com • info@sabre-sabrered.com

®

Place Your Order Today!

Making grown Men Cry SinCe 1975!

Sell Two Pepper 
Sprays Instead 
Of One!

The “Home” unit features a glow-in-the-dark safety 
and a wall mount clip to keep out of the reach of  
children. The “Away” unit is our popular black  
hard case with quick release key ring. Both  
formulas—SABRE and SABRE RED USA— 
are backed by our exclusive HPLC Guarantee.

SABRE’s Home & Away Protection 
Kits include two self defense sprays.

Offer your  
customers  
total protection 
with two of our 
most popular 
models in one 
package. 

 SEC-si-ad.indd   1 2/17/09   10:44:16 AM

http://www.sabrered.com/
http://www.battenfeldtechnologies.com/tipton/
http://www.marlinfirearms.com/
http://www.cobrapistols.net/
http://www.battenfeldtechnologies.com/tipton/
http://www.marlinfirearms.com/
http://www.cobrapistols.net/
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ACCESSORIES

BUSINESS OPPORTUNITIES

Consider all your employment options in 
the Shooting, Hunting, Knife, LE/Tactical 
& Outdoor Industry. Industry specific, key 
employee search firm. Candidate contact 
encouraged, confidential, free. All fees paid 
by employer. Shooting Search, Inc. 407-321-
5822 www.shootingsearch.com. search@
shootingsearch.com

Classified ads are: $2.00 per word per insertion with a 
20-word minimum OR $1.50 per word per insertion for 
three or more issues with a 25-word minimum. No charge 
for CAPS. Bold words add $1.00 per word. Copy and rerun 
orders must be accompanied by PAYMENT IN ADVANCE. 
NO AGENCY OR CASH DISCOUNTS ON LISTING OR 
DISPLAY CLASSIFIED ADVERTISING. All ads must be 
received with advance payment BY NO LATER THAN THE 
15th of each month. EXAMPLE: Closing for NOVEMBER 
2008 issue is September 15th. Ads received after closing 
will appear in the following issue. Please type or print 
clearly. PLEASE NOTE: NO PROOFS WILL BE FURNISHED. 
Include name, address, post office box, city, state and zip 
code as counted words. Abbreviations count as one word 
each. Mail to SHOOTING INDUSTRY CLASSIFIEDS, 12345 
World Trade Dr, San Diego, California 92128. IF YOU HAVE 
ANY QUESTIONS REGARDING YOUR CLASSIFIED AD IN 
SHOOTING INDUSTRY MAGAZINE, CALL OUR SALES 
REPRESENTATIVE AT (858)605-0235.

Sign Up For A Free 
Subscription To SI’s 
All-Digital Edition. 

Visit www.shootingindustry.com. 

To receive an advertiser’s catalog, see this page in our Web-based edi-
tion: SI Digital. Each of our advertisers' listings on the Reader Service page 
is hot-linked to their Web site, providing a near-instant means of requesting 
information. Not yet a subscriber of SI Digital? Visit www.shootingindustry.
com. Click on “FREE: Sign Up For Digital Subscription.”

WE’RE CALLING YOU 
OUT TO THE SHOOTING 
INDUSTRY MASTERS! 

Page 46

3
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OK, LaserLyte is hereby awarded the 
totally unofficial Gotta Have It New 

Product Award for its Pistol Bayonet. If 
for no other reason than it will drive your 
customers’ anti-gun friends/associates 
nuts, this is a must-sell product. 

Built by KaBar, the bayonet slips onto 
a pistol’s accessory rail. Quick, contact 
LaserLyte for your orders at (928) 649-
3201 or visit www.laserlyte.com.

Got To Get One

HAVA To Raise Funds At NRA

Hunter’s Specialties is offering a special promotion on its popu-
lar Infinity Latex diaphragm calls for 2009.

Consumers who purchase three packages of Infinity Latex dia-
phragm calls will receive a $5 check. Cash-register receipts must be 
dated between March 14, 2009 and April 12, 2009. 

Visit www.hunterspec.com for all the details. 9

Hunter’s Specialties Offers Call Rebate

LaserLyte
Pistol Bayonet

If you’re attending the NRA Annual Meeting in May, take the time to support the efforts 
of HAVA — Honored American Veterans Afield. The organization, which helps disabled 

warriors reconnect with hunting and firearms, is holding a raffle to support its efforts. 
The firearms being raffled at the NRA event are a Smith & Wesson M&P15 and a 

DPMS LRT SASS .308, both fully decked out with Leupold optics, a SureFire Rail-
Mounted Light and a Crimson Trace Fore-end Grip.

Raffle tickets are $20 each 
and will be available at the 
HAVA booth located in the lob-
by near the main entrance to ex-
hibitors’ hall.

HAVA has held numerous 
events since its founding in 2007, 
each involving veterans, and 
sometimes their families. The positive impact HAVA is having is significant. We’re 
proud to be one of the Founding Sponsors of HAVA. I’ll be purchasing my raffle tickets. 
I hope you will, also.

Visit www.honoredveterans.org for more information.

Continued from page 54

http://www.valorcorp.com/
http://www.honoredveterans.org/page.php?PageID=1301&PageName=Home
http://www.laserlyte.com/i_lasertrainer.html
http://www.hunterspec.com/
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Is there now enough evidence of anti-
gun action by the Obama administra-
tion to convince some wait-and-see 

individuals in the industry that it’s time to 
become more than casually concerned? 

Following the election of President 
Obama, some in the industry were will-
ing to give the new President and his ap-
pointees the opportunity to honor cam-
paign promises to respect the Second 
Amendment and the right of individuals 
to own firearms.

Yes, there was that threatening 
statement on www.barackobama.
com: “They also support making the 
expired federal Assault Weapons Ban 
permanent, as such weapons belong 
on foreign battlefields and not on our 
streets.” Despite that, some in the in-
dustry said they didn’t think we would 
come under attack. 

And, indeed, the Obama admin-
istration has not assaulted the Second 
Amendment, per se. Instead of attacking 
the individual right of gun ownership, 
the Obama Administration has targeted 
ammunition and focused on firearm re-
strictions. Great tactic since this does 
not violate the Second Amendment, yet 
it has the near-equivalent affect of ban-
ning firearms. 

True, the Obama administration did not 
initiate the attacks on ammunition. Cam-
paigns for ammunition microstamping, 
stratospheric ammunition taxes, faulty 
lead-bullet studies, restrictions on where 

certain ammunition may be used and 
outright ammunition bans were around 
before Inauguration Day. However, the 
administration is taking these issues to a 
new level.

The State Department is taking steps 
to restrict the export of some ammu-
nition. The National Park Service has 
banned the use of lead ammunition by its 

personnel, a move seen as a first step in 
banning such ammo by visitors. Micro-
stamping continues as a hot issue, with 
the most volatile efforts being pushed in 
California and Connecticut.

While ammunition seems to be the 
major target, firearms are far from safe. 
It’s only a matter of time before we see 
a push to reinstate the “Assault Weap-
ons Ban.” Attorney General Holder set 
things in motion in late February when 
he said, “reinstating the ban would have 
a positive effect.” Plus, there is a new 
call for handgun registration.

Officials of the National Shooting 
Sports Foundation and many com-
pany executives are actively involved 
in countering these attacks. But, what 
about you? What are you doing? 

There are two things you can do 
right now.

First, sign onto www.nssf.org and re-
search the “Industry News,” “Legislative 
Action Center” and “Hunting News” sec-
tions. Second, sign onto www.usa.gov and 
click on “Contact Elected Officials.” Let 
them know the attacks on the industry are 
unmerited and destructive. 

It is time everyone was involved 
in pushing back, before we’re pushed 
too far.

Attacks? Is There Enough Evidence?

American Handgunner To Dominate World
Shooting Industry’s sister publication, American Handgun-

ner, is now published in an all-digital format. Publisher 
Roy Huntington says the new online magazine is “aimed at 
dominating world Internet traffic.” You have to know Roy per-
sonally to understand.

“Okay — maybe not world domination,” Huntington said, 
“but making the high-quality editorial and photography in Ameri-
can Handgunner available to 1.5 billion potential readers will at 
least get the attention of our industry.”

Agreed. 
The online edition of American Handgunner debuted with 

the May/June issue and uses the latest dynamic flash, flip-page 
technology to create a real-time, page-turning, online magazine 
viewing experience.

“American Handgunner’s stunning new online edition has just 

helped to make a good thing even bet-
ter!” Huntington said.

Agreed.
Visit www.americanhandgunner.com 

to view the May/June digital edition. The 
magazine is the fourth FMG Publication 
to make the move into cyberspace, join-
ing GUNS Magazine, American COP and 
Shooting Industry in the digital arena.

In this edition of SI, you’ll find en-
hancements that are accessible only on SI Digital. See page 9 
for more details. If you’re not a subscriber to SI Digital, you can 
subscribe for free by visiting www.shootingindustry.com.

 http://www.usa.gov/Contact/Elected.shtml

Russ Thurman

Subscribe to SI Digital:    www.shootingindustry.com.    It’s Free!

Continued on page 53

http://www.americanhandgunner.com/
http://www.shootingindustry.com/
http://www.usa.gov/Contact/Elected.shtml
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                                             Introducing the next evolution in semi-autos. The new 
                                            Taurus® 800 Series matches an incredible rate of fire with 
                                           the exclusive Taurus “Strike Two”  trigger system for 
                                         industry leading reliability that gives you a potentially life 
                                  saving second chance at striking a faulty round. 

     The extreme-duty, next generation handgun, created for Special Operations 
   Personnel, incorporates only the highest quality materials, craftsmanship and 
 manufacturing tolerance for remarkable accuracy and ruggedness. New features 
include unique take down levers for quick field stripping, a lanyard loop and an
external hammer as requested by our valued customers.

Taurus800SERIES
• External Hammer
• Ambidextrous 3-Position
   Safety and Decocker
• Picatinny Accessory Rail
• Modular Grip Backstraps for a
   Custom Fit of Various Hand Sizes
• Aggressive Checkered Grip
• Black Tennifer Finish
• Available in 9mm, .40 Caliber
   and .45 ACP.

TaurusUSA.com

FREE one-year NRA membership with
the purchase of any new Taurus firearm.




