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Streamlight
1-800-523-7488
www.streamlight.com

Streamlight
Super-Tac

Streamlight introduces its “brightest 
LED tactical flashlight ever,” the Super-
Tac. The light features Streamlight’s new 
C4 LED technology that is “three times 
brighter than standard LEDs,” deliver-
ing up to 30,000 candela (peak central 
intensity) and up to 135 lumens mea-
sured system output for up to 3.5 hours. 
Machined from aircraft aluminum with a 
black anodized finish, the Super-Tac of-
fers one-handed operation with a tail-cap 
push-button switch. Two 3-volt CR123A 
lithium batteries power the light.

Cor-Bon/Glaser
(605) 347-4544 
www.dakotaammo.net

Cor-Bon/Glaser
DPX Hunter Rifle Ammo

Cor-Bon’s DPX Hunter rifle ammuni-
tion features Barnes Bullets’ Triple-Shock 
X-Bullets. The 100-percent copper bullet 
expands into four petals. DPX Hunter, 
which is offered in most calibers from 
.22-250 to .458 Win. Mag., has been ap-
proved by California’s Fish and Game 
Department for lead-free hunting in Con-
dor areas.

Trijicon
1-800-338-0563
www.trijicon.com 

Trijicon
AccuPoint Riflescopes

The Trijicon AccuPoint riflescopes, 
each with an illuminated crosshair reticle, 
do not require batteries. The series fea-
tures Trijicon’s updated Manual Bright-
ness Adjustment Override, which allows 
the user to shade the tritium and fiber op-
tics in increased light situations. The rifle-
scopes have multi-layer coated lenses, a 
quick-focus eyepiece, long eye relief and 
windage and elevation adjustments.

Medalist
1-800-543-8952
www.medalist.com

Medalist
Cheyenne Series Apparel

The Cheyenne series shirt and pants 
feature a quiet, micro-poly brushed-knit 
tricot shell, which also provides wind 
protection. The Silvermax lining pro-
vides scent-free protection. Slivermax 
Cheyenne apparel is available in sizes 
small to 3X and is also available in 
Mossy Oak Break-Up.
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Safariland
1-800-347-1200
www.safariland.com

Safariland
STX Basket Weave

Safariland’s STX black holsters and 
accessories are now available in an STX 
basket-weave finish. Heat laminated and 
molded to the shape of handguns and ac-
cessories, the STX basket weave offer-
ings will not absorb water or sweat, and 
dry quickly when wet. The STX basket 
weave incorporates a Safari-Suede liner 
to protect firearm finishes, and to absorb 
excess oils and lubricants. 

Uberti USA
(301) 283-6900
www.uberti.com

Uberti USA
Cattleman Two-Gun Set

Uberti’s matched-set Cattleman sin-
gle-action army revolvers are offered in 
three versions. The first has a white fin-
ish, adorned with scroll engraving, and 
a hand-selected, AAA-Grade, one-piece 
walnut grip. The second scroll-engraved 
version comes with a coin-finished frame, 
blued barrel and black, one-piece bison 
horn-style grip. The third scroll-engraved 
version is finished in full-silver plating and 
sports a one-piece, pearl-style grip. All 
versions are available with a 4 3/4" or 5 
1/2" barrel.

Browning
(801) 876-2711
www.browning.com

MTM Molded Products
(937) 890-7461
www.mtmcase-gard.com  

MTM
Range Box/Maintenance 
Center

MTM’s Case-Gard Shooting Range 
Box has a toolbox top and cleaning-sta-
tion base. The tool section offers divided 
space for jags, brushes, solvents and 
other accessories. The base cleaning 
station offers deep storage for supplies 
and ammunition. A pair of adjustable gun 
forks, featuring soft, over-molded rubber 
padding, holds firearms.

Browning
Santa Fe Shooter’s Bag

Browning’s Santa Fe Shooter’s Bag, 
Shell Pouch and Shell Box Carrier are 
constructed of 10-ounce waxed cotton 
canvas with Crazy Horse leather trim. 
Foam-padded sides maintain the bag’s 
shape. The large compartmentalized in-
terior holds up to 16 boxes of shells, with 
four exterior accessory pockets for ad-
ditional storage. The bag has a padded 
leather shoulder strap and handles, with 
brass hardware.

1648
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DeSantis Holster & Leather Goods
(631) 841-6300
www.desantisholster.com

Champion Traps & Targets
1-800-635-7656
www.championtarget.com

Champion Traps & Targets
DuraSeal Self-Sealing 
Targets

Champion Traps & Targets DuraSeal 
Spinner Targets are made of a non-metal, 
self-sealing material that permits bullets 
to pass through with minimal damage to 
the target. They are 80-percent lighter 
than comparable metal targets. The Du-
raSeal Spinner Targets are offered in 
a prairie dog configuration (single and 
multi-dog options). The 5 1/2" and 7" tar-
gets are counter-weighted for maximum 
wobble and spin.

DeSantis 
Kel-Tec, Ruger Holsters

DeSantis is now offering the Nem-
esis and Super Fly holsters for the Kel-
Tec P3AT and P32, and the Ruger LCP 
with Crimson Trace Laser Grip (Model 
LG-430).

Hunter’s Specialties
(319) 395-0321
www.hunterspec.com

Hunter’s Specialties
Sportsmen’s Utility Vest

Hunter’s Specialties’ SUV Sports-
men’s Utility Vest, available in standard 
and deluxe versions, is constructed of 
fade-and-tear resistant brushed polyester. 
The SUV has two external pan call pock-
ets and special side pockets for a box call 
and a gobble call. A roomy game pouch 
on the back holds turkeys, decoys and 
other equipment. The vest also has an 
orange flag on the back, padded shoul-
der straps, deluxe triangle seat cushion 
and Gun Stock Buddy for gun support. It 
is finished in Realtree APG camo.

Fiocchi Ammunition
(702) 293-6174 
www.fiocchiusa.com

RWS
.30-06 Win. UNI 180-Grain

RWS’ .308 Win. UNI 180-grain car-
tridge combines delayed high-shock ef-
fect with deep penetration. The UNI bullet 
is constructed with a soft lead core tip 
fused to a harder and heavier tail core. 
The projectile tends to mushroom less, 
yet it has increased penetrating force. At 
the muzzle, the cartridge delivers 2,560 
fps velocity and 2,619 ft./lbs. of energy. 
At 100 yards, the load yields 2,315 fps of 
velocity and 2,142 ft./lbs. of energy.

ACCESSORIES

COLLECTORS

Classified ads are: $2.00 per word per insertion with a 20-word mini-
mum OR $1.50 per word per insertion for three or more issues with 
a 25-word minimum. No charge for CAPS. Bold words add $1.00 per 
word. Copy and rerun orders must be accompanied by PAYMENT 
IN ADVANCE. NO AGENCY OR CASH DISCOUNTS ON LISTING OR 
DISPLAY CLASSIFIED ADVERTISING. All ads must be received with 
advance payment BY NO LATER THAN THE 15th of each month. EX-
AMPLE: Closing for NOVEMBER 2008 issue is September 15th. Ads 
received after closing will appear in the following issue. Please type 
or print clearly. PLEASE NOTE: NO PROOFS WILL BE FURNISHED. 
Include name, address, post office box, city, state and zip code 
as counted words. Abbreviations count as one word each. Mail to 
SHOOTING INDUSTRY CLASSIFIEDS, 12345 World Trade Dr, San 
Diego, California 92128. IF YOU HAVE ANY QUESTIONS REGARD-
ING YOUR CLASSIFIED AD IN SHOOTING INDUSTRY MAGAZINE, 
CALL OUR SALES REPRESENTATIVE AT (858)605-0235.

$49.00
Add $4.00 S/H

Gold
Plated

www.maxarmory.com
1-877-332-2343

PO Box 970057
Coconut Creek, FL  33097

Size
2” x  3”

 THIS BADGE MAY SAVE YOUR LIFE
Police Quality

Gold Plated

FREE
Badge Case
& Shipping

With Order

MSRP: $58.00 You Save $20.00

$38
Order Toll Free

IDENTIFY YOURSELF

100% LEGAL
FOR PERMIT HOLDERS

Money Back
Guarantee

Visit Us Online 24/7

http://www.championtarget.com
http://www.hunterspec.com
http://www.desantisholster.com
http://www.fiocchiusa.com
http://www.shootingindustry.com
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Browning is developing a special Cynergy Test Drive Program 
with select shooting ranges and hunting clubs to permit con-

sumers the opportunity to try the Cynergy over-and-under. Brown-
ing is betting that once consumers experience the handling and per-
formance of the advanced shotgun, they’ll buy one.

Range and hunting club owners interested in becoming an 
Official Cynergy Test Drive Cen-
ter should call 1-800-234-2061.

Browning’s Cynergy Club pro-
motion continues through Nov. 
30, 2008. Consumers who buy a 
new Cynergy will receive $500 
in Cynergy Club gear, which in-
cludes a Cynergy cap, custom hard 
case, soft zipper case, limited edi-
tion range bag, a $100 check and 
a five-year limited warranty.

Visit www.browning.com and 
click “Promotions & Rebates.”

Continued from page 46

Southwick Associates has released its data on the top-selling 
brands in six categories for April and May. The data is from 

Southwick’s Internet program: HunterSurvey, a monthly con-
sumer monitoring service. 

Southwick can provide greater detail on these and many other 
product categories on a subscription basis. Contact: Info@south-
wickassociates.com for a sample of monthly reports and pricing.

Southwick: Top-Selling Brands

Top-Selling Brands
	 April	 May

Category	 Brand	 MS*	 Brand	 MS*	

Rifles	 Browning	 22.0%	 Remington	 13.7%

Shotguns	 Mossberg	 19.4%	 Mossberg	 28.4%

Handguns	 S&W	 20.2%	 Taurus	 17.2%

Rifle	Ammo	 Remington	 29.3%	 Remington	 24.7%

Riflescopes	 Burris	 23.5%	 Bushnell	 25.9%

Game	Calls	 Primos	 35.5%	 Primos	 27.7%

*	Marketshare	

Weatherby is now offering its Vanguard rifles starting at 
$399, which is the lowest price the rifles have been offered 

at in years.
While the price has been lowered, Weatherby says the fea-

tures of the Vanguard remain the same. A newly accurized trig-
ger is adjustable and calibrated to break crisply without any 
play. The Vanguard action features a one-piece forged and ma-
chined receiver, and the bolt has three ports to allow high-pres-
sure gases to escape in the event of an accidental case rupture. 
The rifle is available in 16 calibers, including .257 and .300 
Weatherby Magnums.

For more information, visit www.weatherby.com.

Weatherby Releases Low-Price Vanguard

Test Drive The Cynergy

Bogs Boots Delivers, Offers Dealer Profits

Weatherby Vanguard Synthetic

Bogs Boots is a newcomer to the outdoor and hunting market, 
and the company’s footwear is worth checking out. 

The company’s exclusive Bogs MT (Moisture Transfer) tech-
nology is the “secret” behind the unique product line. Bogs says the 
technology produces the “world’s first and only four-way stretch, 
waterproof and breathable neoprene.” Beneath the tough outer shell 
is a breathable perforated foam pad — a 2mm airmesh lining that 
moves moisture — and a waterproof, breathable membrane.

What that means is water cannot get in the boots, but perspira-
tion can get out. Thus, you have a three-season boot: cool in the 
heat, warm in the cold and dry in rainy conditions. A seamless, 
four-way stretch neoprene sockliner eliminates friction points 

and adjusts to fit any width foot. 
It’s breathable, anti-fungal and 
odor-resistant. The boots also 
have non-slip, non-marking 
rubber outsoles.

Bogs has developed a dealer 
program that offers attractive 
price-points. Among the new mod-
els introduced this year is the Osmo-
sis MT Model 52009, with a MSRP of $90.

For more information, call 1-800-201-2070, e-mail: info@
bogsfootwear.com or visit www.bogsfootwear.com. 9

The partnership between Federal Premium and Pheasants For-
ever (PF) has reached a new level. Federal recently produced 

the 15 millionth PF shell at its Anoka, Minn., facility. This is 
good news for pheasants as a portion of the proceeds from each 
box sold goes directly to this grassroots habitat organization.

 “This has been a great program for both of us,” said Kyle 
Tengwall, marketing director. “Conservation is very important to 
Federal Premium. Having partners like PF who remain dedicated 
to improving and preserving wildlife is a must. These organiza-

tions are vital to our heritage, and we’re proud 
to be associated with Pheasants Forever.”

Federal Premium is expanding its royalty 
program this year with the introduction of 
Pheasants Forever Steel loads. The new offer-
ings will provide hunters with great options 

in areas where lead shot is not permitted. 
Initially they will be available in 12 and 20 
gauge 3", #3 and #5 options.

For more information, visit www. 
federalpremium.com.

Federal, Pheasants Forever Reach Milestone

to be associated with Pheasants Forever.”

program this year with the introduction of 
Pheasants Forever Steel loads. The new offer
ings will provide hunters with great options 

federalpremium.com.

Bogs Boots Osmosis MT
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The Supreme Court’s ruling in late 
June that the Second Amendment 
means exactly what it says: “...

the right of the people to keep and bear 
arms, shall not be infringed,” has intensi-
fied the battle for firearm freedoms. Does 
that seem at odds with what 
is without question a victo-
ry of immense magnitude? 
It is not. 

Yes, the ruling is one to 
be celebrated by Americans 
who cherish our Constitu-
tional freedoms. However, it 
is detestable to those whose 
goal is to rid our country of 
the private ownership of fire-
arms. Even more than that, it 
serves to energize the anti-
gun movement. 

In reality, those who have 
dedicated their lives to this 
anti-freedom movement not 
only want to ban guns, they 
need to ban guns. They are addicted to the 
cause. Every new anti-gun law, zoning 
legislation, shipping ordinance, registra-
tion requirement, licensing fee increase, 
etc., is a “fix” for the gun-ban addict. 

The euphoria, however, is short-lived, 
and another fix is needed. The hardcore, 
dedicated addict is dependent on more and 
more gun-ban fixes, and there is no cure 
— not for the anti-gun radicals who are 
the movers and shakers of the anti-gun/ban 

movement. Among this group are wealthy 
supporters, well-entrenched politicians, an 
overwhelmingly supportive media and le-
gions of addicts.

With the Supreme Court’s ruling, the 
gun-ban addicts are energized. They will 

continue to push their “sensible gun laws,” 
while publicly ridiculing gun owners.

Note this portion of Paul Helmke’s 
statement following the Supreme Court’s 
decision: “The Heller decision, howev-
er, will most likely embolden criminal 
defendants, and ideological extremists, 
to file new legal attacks on existing gun 
laws. With the help of the Brady Cen-
ter’s legal team, those attacks can, and 
must, be successfully resisted in the in-

terest of public safety.”
So, in the opinion of gun-ban addicts, 

those in the firearm industry — and gun 
owners — are ideological extremists, 
comparable to criminals, who attack pub-
lic safety. 

The Supreme Court’s 
ruling, for all its enormous 
benefits, presents a chal-
lenge: How do you con-
vince Mr. & Mrs. Average 
American that there’s still 
a fight to be fought? This 
also applies to many in the 
industry. “The fight is over. 
We won. Plus, I’ve got to 
worry about a drop in sales, 
because of the economy.” 

The worst thing we can 
do is to assume that all is 
well. Remember, we’re 
dealing with addicts — 
they need a fix, and anoth-
er, and another. 

We all must continue to fight anti-
gun battles in our cities, counties, 
states and at the national level. That’s 
a given, and a continuing part of doing 
business today. 

Just as important, if not more so, is to 
vote this November and educate all those 
around us on the gun ownership positions 
of those running for office.

The fight for our freedoms as guaran-
teed in the Constitution is far from over.

The Cravings Of Gun-Ban Addicts

Education, Registration Key To Election
The NSSF has an invaluable tool to help educate voters on where 

political candidates stand on gun ownership, shooting and hunt-
ing. Visit www.nssf.org and click on “Voter Education.” The site pro-
vides extensive information on the presidential candidates and gen-
eral election news. (See page 11 of this issue for more information.)

NSSF also announced in July a major effort to register sportsmen 
and women to vote. By visiting www.nssf.org/register, a person can 
register and receive valuable information. NSSF is also asking those 
throughout the industry for their help by adding the campaign’s logo 
to Web sites, along with a link to www.nssf.org/register.

“As recent history has demonstrated, elections can be decided 
by just a small margin, so it’s not a cliché to say that every vote, 
and every voter, counts,” said Steve Sanetti, NSSF president. “We 
need your help to build and maintain the ranks of firearms-friendly 

voters by supporting and assisting this 
vitally important voter registration.”

On the “Don’t Risk Your Rights” 
Web site, Sanetti makes it clear that pro-
gun voters are lagging in voter turnout. 

“Here’s the sobering truth: So far in this presidential election, 
there has been a two-to-one turnout difference between voters 
supporting anti-gun candidates, versus voters supporting pro-gun 
candidates. Hunters and shooters are on the wrong side of two-to-
one odds,” Sanetti said.

For information on how to place the “Don’t Risk Your Rights” 
logo on your Web site, visit www.nssf.org.

While there are reasons to celebrate the Supreme Court’s decision, the fight 
is far from over.

Russ Thurman

On the “Don’t Risk Your Rights” 
Web site, Sanetti makes it clear that pro-
gun voters are lagging in voter turnout. 

Continued on page 45
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