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WALTHER PPS
FEATURES

WALTHER PPS POWER WALTHER QUICKSAFE

Ambidextrous Magazine
  Release
Mid-Size Magazine Included
(Two Optional Sizes Available)
Loaded Chamber & Cocking Indicators
Small & Large Backstrap
Trigger Safety
Internal Striker Safety
Walther QuickSafe   Safety

9mm x 19
6, 7 or 8 round magazine capacity

.40 S&W
5, 6 or 7 round magazine capacity
Small or large backstrap

Simply remove the QuickSafe   backstrap – without
it the pistol cannot be fired.  Walther QuickSafe is
maximum security made easy.

The Walther Police Pistol Slim (PPS) model 
narrows the margin between concealment 
and confidence by packing Walther 
innovation into an unbelievable .91 inch 
profile.  It’s amazing how much professional-
grade design actually fits into this lightweight 
sub-compact.  Available in either 9mm or .40 
S&W, the PPS packs in more power.  All in all, 
the PPS embodies both the legendary quality 
and tradition of innovation that make it not just 
a great pistol – but a great Walther pistol.

®

™

™

™
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newsIndustry

Winchester Ammunition has launched 
its Web-based Ballistics Calculator. 

The calculator permits users to choose 
their type of ammunition and compare up 
to five different Winchester products with 
easy-to-read, high-tech ballistic charts and 
graphs. Users can customize shooting con-
ditions by entering wind speed and outside 
temperature, adjust zero marks for sight-
ing in — then print the ballistics for later 
reference on the range or in the field. 

The calculator is now live at www.win-
chester.com/ballistics.

“The Winchester Ballistics Calcula-
tor is the most interactive program on the 
market, and is available to anyone who 
visits our site,” said Greg Kosteck, direc-
tor of marketing for Winchester Ammu-
nition. “The technology used in this pro-
gram makes understanding ballistics and 
bullet performance easy; and it’s the ideal 
resource for shooters and hunters.” 

Winchester teamed with Quilogy, a 
St. Charles, Mo.-based IT and marketing 
consulting company, to develop the bal-
listics calculator.

For more information about Winchester 
Ammunition, visit www.winchester.com.

Winchester Launches
Ballistics Calculator

Subscribe 
to

SI  Digital
www.shootingindustry.com

www.winchester.com/ballistics
®

®
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McCann Industries
Fighter Knife

McCann Industries’ Fighter has a tanto-
styled pointed blade, plus a straight edge and 
slight downward draft to the tang. The blade 
sports the traditional McCann Industries ma-
chined Hemstitching process, with a full, thick 
tang. The O1 alloy steel is heat treated to 56 
on the Rockwell C scale. The sculpted grips 
are made of color-dyed phenolic or micarta. 
The Fighter disassembles for cleaning and 
a bushing prevents damage to the tang. The 
Fighter comes with a Blade Tech sheath.

McCann Industries
(253) 537-6919
www.mccannindusties.com 

M-Pro7 Weapons Maintenance 
Systems
1-800-937-4677 
www.MPro7.com

M-Pro7 Weapon 
Maintenance Systems
Travel Cleaning Kit

The M-Pro7 Travel Cleaning Kit, de-
veloped for traveling law enforcement and 
military personnel, meets TSA regulations. 
The included 2-oz. M-Pro7 Gun Cleaner 
and Gun Oil are under TSA liquid require-
ments and are nontoxic and biodegrad-
able. The T-handle sectional rod is under 
the 7" TSA tool limitation. The kit also con-
tains patches, slotted ends and a M-Pro7 
Weapon Maintenance Guide. It is pack-
aged in a travel pouch with Velcro closure.
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If you are a manufacturer, importer, distributor or entrepre-
neur with a newsworthy, new or revised product available 

to dealers or distributors,
let us know!

We have room for about 80 words. Pictures should be color, 
if possible. Electronic images, transparencies and glossy 
prints are acceptable. Product releases are printed on a 

space-available basis at the discretion of the editorial staff.

Address all releases to:

New Products Editor
SHOOTING INDUSTRY MAGAZINE

12345 World Trade Dr.
San Diego, CA 92128

SHOOTING INDUSTRY MAGAZINE
www.shootingindustry.com

productsNew

FMG Publications
American COP 2010 
Special Edition

The American COP 2010 Special Edi-
tion contains the best stories of the past 
year from American COP magazine. Fea-
tures include “Rock River Elite Comp & 
Rock River LAR-15 Pistol,” “Stance Non-
sense: We Don’t Shoot with our Feet” and 
“Super SIGs: Duty-Ready Jewelry,” plus 
columns on leather holsters, sights, tour-
niquets and more. A Buyer’s Guide, new 
for 2010, of currently available law enforce-
ment handguns, rifles, shotguns, knives 
and lights is also included.

FMG Publications
1-800-628-9818
www.americancopmagazine.com

Extreme Shock Ammunition
(276) 926-6772
www.extremeshockusa.net

Command Arms Accessories
(267) 803-1518
www.commandarms.com

Extreme Shock
Ammunition
Magwell

The Extreme Shock Magwell allows 
the use of the magazine well as a grip, 
and creates a magazine funnel to reduce 
reload time. It is independent of the bar-
rel length so it can be interchanged be-
tween full- and carbine-length firearms. 
The Magwell also allows the use of dou-
ble magazines.

Command Arms 
Accessories

New Magazine Grips

CAA’s three ambidextrous grips are 
positioned at a balancing point on the 
rifle, providing a no-slip carry option. The 
curved magazine grip (MGRIP) provides 
a curved surface with ridges. It mounts 
to any Picatinny rail. The finger-groove 
magazine grip (MGRIP1) (shown) pro-
vides three ergonomic indentations for 
finger placement, a waterproof storage 
compartment and removable covers for 
mounting a recessed pressure switch. 
The grip mounts to any Picatinny rail. The 
magazine well grip (MGRIP2) is a two-
piece grip that does not require a Picat-
inny rail for mounting.
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Winchester Ammunition
(618) 258-3340
www.winchester.com

DeSantis Holster & Leather 
Goods Co. 
(631) 841-6300
www.desantisholster.com

EOTAC
(803) 744-9930
www.eotac.com

Browning
(801) 876-2711
www.browning.com

EOTAC 
Lizard Pattern Camo

EOTAC introduces its Operator Grade 
Field Jacket and Field Vest in Lizard Pat-
tern Camo. The pattern was originally 
used on the uniforms of French Foreign 
Legion paratroopers during the Algerian 
War. The Field Jacket and Vest are also 
available in Coyote Brown, Black and OD 
Green. They come in sizes small to 3XL.

Browning
AddHeat Heating System

The Browning AddHeat system is 
comprised of a flexible, lightweight wash-
able heating element found in the gar-
ment and the AddHeat Power Pack. The 
Power Pack is not included with AddHeat 
garments and must be purchased sepa-
rately. The AddHeat system is available 
in Browning’s AddHeat Vest, XPO Big 
Game Insulated Parka, Hell’s Canyon 
Jacket and XPO Grand Passage Insu-
lated Parka for waterfowl hunters.

Winchester Ammunition
.22 LR

Winchester Ammunition expands its 
rimfire ammunition line with the Hyper 
Speed HP .22 LR and the 555 Round 
.22 LR bulk pack. The Winchester Hy-
per Speed HP .22 LR features a 40-gr., 
plated hollowpoint bullet, with a muzzle 
velocity of 1,435 fps. Hyper Speed HP 
.22 LR is boxed in a 100-round plastic 
tray. Winchester’s 36-gr., copper-plated 
hollowpoint in a 555-round bulk pack has 
a muzzle velocity of 1,280 fps.

DeSantis Holster & 
Leather Goods Co. 
The Facilitator

The Facilitator (style #042) is construct-
ed of .125" Kydex sheet and glass-rein-
forced nylon, and features DeSantis’ Redi-
Lok trigger locking device. It may be worn 
strong side (butt forward), cross draw (butt 
rearward) or small of back (almost hori-
zontal). It will accommodate belts up to 1 
3/4" wide. The Facilitator is available for the 
Glock 17/22/31, and 19/23/32/36/26/27. 
Other models are planned. 
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FMG Publications
1-800-628-9818
www.americanhandgunner.com

FMG Publications
Defensive Thinking DVD

New for 2009, firearms training expert 
Clint Smith, of Thunder Ranch training fa-
cility, teaches “Defensive Thinking: Logical 
Solutions for Home, Car and Carry.” This 
two-disc set includes Mental Preparation 
and Logic Lecture; Home Defense, includ-
ing Locks, Lights, Guns and Brain Power; 
Vehicle Defense; and Concealed Carry 
Options, including guns, platforms and 
drawing techniques. Filmed at Thunder 
Ranch in Oregon, “Defensive Thinking” is 
full of tips, techniques and Clint’s personal 
observations about the tactics and gear 
that work best.

BUSINESS OPPORTUNITIES

Consider all your employment options in 
the Shooting, Hunting, Knife, LE/Tactical 
& Outdoor Industry. Industry specific, key 
employee search firm. Candidate contact 
encouraged, confidential, free. All fees 
paid by employer. Shooting Search, Inc. 
407-321-5822 www.shootingsearch.com. 
search@shootingsearch.com

Classified ads are: $2.00 per word per insertion 
with a 20-word minimum OR $1.50 per word 
per insertion for three or more issues with a 
25-word minimum. No charge for CAPS. Bold 
words add $1.00 per word. Copy and rerun 
orders must be accompanied by PAYMENT IN 
ADVANCE. NO AGENCY OR CASH DISCOUNTS 
ON LISTING OR DISPLAY CLASSIFIED ADVER-
TISING. All ads must be received with advance 
payment BY NO LATER THAN THE 15th of each 
month. EXAMPLE: Closing for NOVEMBER 
2008 issue is September 15th. Ads received 
after closing will appear in the following issue. 
Please type or print clearly. PLEASE NOTE: NO 
PROOFS WILL BE FURNISHED. Include name, 
address, post office box, city, state and zip 
code as counted words. Abbreviations count as 
one word each. Mail to SHOOTING INDUSTRY 
CLASSIFIEDS, 12345 World Trade Dr, San Di-
ego, California 92128. IF YOU HAVE ANY QUES-
TIONS REGARDING YOUR CLASSIFIED AD IN 
SHOOTING INDUSTRY MAGAZINE, CALL OUR 
SALES REPRESENTATIVE AT (858)605-0235.

http://www.eotac.com/
http://www.eotac.com/
http://www.browning.com/
http://www.browning.com/
http://www.americanhandgunner.com/
http://www.americanhandgunner.com/
http://www.desantisholster.com/
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http://www.winchester.com/
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http://www.shootingsearch.com/
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watchIndustry

Southwick Associates has released its data on the top-selling firearm brands. The data 
is from Southwick’s monthly Internet consumer monitoring services: HunterSurvey.

com and TargetShootingSurvey.com. 
For more information, e-mail: Info@southwickassociates.com.

Southwick: Top-Selling Brands

Top-Selling Brands	
	 May 2009	 June 2009	 July 2009

Category	 Brand	 MS*	 Brand	 MS*	 Brand	 MS*

Handguns	 S&W	 13.8%	 Ruger	 15.9%	 Ruger	 25.6%

Rifles	 Remington	 14.3%	 Remington	 28.4%	 Remington	 18.7%

Shotguns	 Remington	 25.1%	 Mossberg &	 12.5%	 Remington	 31.3%

	 	 	 Remington	 12.5%

* Marketshare 

Remington is inviting its customers to 
tell their best tall tales on video and 

post them on YouTube as part of the Tall 
Tale-athon Contest. The company’s Web 
site has a number of great tall-tale videos 
and more are on the way. 

A Remington panel will judge the videos, 
with the grand prize winner receiving a hunt-
ing trip with Haley Heath. Five runner-ups will 
receive a Model 870 Express, with additional 
prizes going to honorable mentions. The Tall 
Tale-athon Contest ends on October 31. 

Visit www.remington.com for all the details.

Tall Tales Welcome

For those who are fans of Buck Knives, and there are 
many, the company is sure to sell a lot of the new 

Chairman Series Pocket Knives. The four knives offer 
a range of sizes and blade combinations. The small-
est is the Model 305, which is 2 5/8" closed, weighs 
less than an ounce and has clip and coping blades. A 
little larger is the 3" Model 309, with a clip and pen 
blade and a weight of 1.2 oz. The larger models 
each have three blades: clip, spey and sheepsfoot, 
with the 3 1/4" Model 303 weighing 1.9 oz., and the 
3 7/8" Model 301 weighing 2.9 oz.

They have Cherry Dymondwood handles with an etched Chuck Buck signature, and 
all blades are made of 420HC stainless steel. The MSRPs range from $40 to $54 and the 
series is made in the USA, as part of Buck’s American Commitment. 9

Buck Knives Offers Chairman Series

The National Bowhunter Education Foundation (NBEF) announces the launch of 
www.ProjectSTAND.net and the accompanying tree stand safety survey. The new-

ly designed Web site is fully dedicated to reducing the number of tree stand accidents 
and deaths and to encourage hunters to hunt smart and hunt safe.

ProjectSTAND.net provides hunters and instructors with the tools necessary to hunt 
safely from a tree stand, and, at the same time, give feedback on their hunting experiences 
by taking the short survey. 

“We want to see a drastic reduction in the number of tree stand incidents. It is 
our goal to motivate each and every hunter to wear a harness, devise a safety plan 
and stay up-to-date on the latest tree stand technology,” said Marilyn Bentz, NBEF 
executive director. 

For more information, contact Bentz at mbentz@nbef.org or (479) 649-9036. 

Project Stand Launches Safety Survey

Continued from page 54
E-mail the Editor

russ@shootingindustry.com   
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Industry
Salutes are in order for the folks at 

Shooter’s Supply and Law Enforce-
ment Equipment. This month, the 

popular gun shop in Louisville, Ky., is let-
ting their million-plus market — and the 
world via their Web site — know what the 
industry is doing to fight cancer. And Ron 
Buschmann, the store’s general manager, 
wants to include what you’re doing to 
combat the deadly disease.

“It is very important to us to let 
our community know that as both 
compassionate individuals and re-
sponsible corporate citizens, our pas-
sions and our profits extend beyond 
contributions to gun rights organiza-
tions (which, yes, are very impor-
tant),” Ron wrote in an e-mail to his 
contacts throughout the industry (see 
Letters, page 6).

Ron makes an important point. 
The majority of businesses in the firearms 
industry support numerous causes, in-
cluding those devoted to finding cures for 
diseases. Most Americans would be sur-
prised, and likely impressed, if they knew 
of the vast support provided by those in 
the industry. Of course, the challenge is 
letting fellow citizens know of our chari-
table nature without seeming to capitalize 
on such efforts. It’s difficult, as Ron has 
discovered, to convince others that you 
just want to do what is right, without ex-
pecting a return. 

“I just came from a meeting with our 
advertising rep. I had to keep telling him, 

‘No, we’re not going to do that,’ as he 
suggested ways to tie-in sales with what 
we’re doing to support cancer awareness,” 
Ron said. “And, I’ve turned down dona-
tions of four pistols offered to offset our 
advertising expenses and to include their 
manufacturers in our ads. I am certainly 
appreciative, but my request to simply ob-
tain information on their charitable efforts 

seems to be throwing many for a loop.”
What Ron and the folks at Shooter’s 

Supply are doing during October is con-
tributing a portion of all their sales to or-
ganizations that fight cancer and support 
its victims. They’re asking customers to 
donate $1 to the cause and giving them 
the opportunity to have a pink pistol sil-
houette hung in the shop in remembrance 
of a loved one. All advertising during the 
month will highlight the effort. 

“No special sales, no special discounts, 
just a month of giving back,” Ron said. 

In addition, Ron wants to tell the indus-
try’s story.

“We want to share what others are do-
ing to support this cause,” Ron said. “One 
(company) executive asked if it would be 
okay if they created pink silhouettes in 
the shape of one of their revolvers with 
their logo included, had the employees 
in the factory and offices voluntarily 
contribute $1 each, sign them and send 
them to us to hang. That’s a wonderful 

example of what we’re looking for, 
and we would be proud to cover our 
walls with their silhouettes.”

During October on the store’s Web 
site, www.shooterssupply.org, there is 
a Cancer Awareness Partner page that 
outlines what companies are doing 
and lists “partners” in the effort. The 
store’s advertising during October 
also will recognize these partners.

“My measure of success for this 
effort is for you to simply overwhelm 

me in getting our industry’s story out. I 
look forward to hearing from you and 
sharing your message,” Ron said. 

Okay, let’s overwhelm Ron. Let him 
know what you’re doing to support the 
fight against cancer. Ron said the best 
way to do that is by e-mail at: BASESUP-
PLY@aol.com.

Such efforts as those of Shooter’s Sup-
ply and many others in the industry need 
to be shared, both to recognize the efforts 
in the right way and to encourage others 
to get involved. These are the vital indi-
cators of good citizenship that should be 
reflected in all of our businesses.

A Salute To Promoting Good Citizenship

Ruger Makes AR-Style .22
In mid-September, Ruger announced the release of the Ruger SR-

22, an AR-style rifle chambered in .22 LR. According to Ruger, 
the rifle combines the reliability of the Ruger 10/22 with the ergo-
nomics and configurability of the new AR-style Ruger SR-556.

The SR-22 has a standard 10/22 action inside an all-aluminum 

chassis that replicates the AR-platform dimensions between the 
sighting plane, buttstock height and grip. The SR-22 rifle pro-
vides a Picatinny rail optic mount, and includes a six-position, 
telescoping M4-style buttstock on a Mil-Spec diameter tube, 
plus a Hogue Monogrip pistol grip. Buttstocks and grips may be 
swapped out for any AR-style compatible option.

For more information, visit www.ruger.com.

Russ ThurmanIndustrywatch

“
”

No special sales,
no special discounts, just 
a month of giving back.

Continued on page 53
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Color:  4/color

Size:  T - 8 x 10875    B - 8.25 x 11.125     L - 7 x 10 

 More pint-size protection than a

POISON DART FROG.

pistol and poison dart frog  
shown actual size

the potent p238 SUBCoMpACt

Reliable and accurate, with all-metal construction. 
Nature proves, when it comes to self-defense, size 
doesn’t matter.  www.sigsauer.com/p238
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Taurus 1911 Custom Features:
• Full Length Guide Rod & Reverse Plug

• Genuine Novak® Sights

• Serrated Slide Rear & Front

• Checkered 30-lpi Trigger Guard

• Checkered 30-lpi Mainspring Housing

• Checkered 30-lpi Front Strap

• Ambidextrous Safety

• Beavertail Grip Safety with Memory Pad

• Target Hammer

• Skeleton Serrated Trigger

• Trigger Job

• Custom Fit Barrel (with Gauged Bushing)

• Custom Slide to Frame Fit

• Polished Feed Ramp and Barrel Throat

• Lowered and Flared Ejection Port

• Custom Internal Extractor

• Extended Mag Release Button

• Beveled Mag Well

• Second 8-Round Magazine

FREE one-year NRA membership with
the purchase of any new Taurus firearm.
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The Taurus 1911s offer you the most feature-laden models on the market today, with 19 
standard features worth over $2200 on a custom 1911— at no additional cost. Our engineers 
built the Taurus 1911 from the ground up to guarantee flawless fit, finish, functionality and 
accuracy. Starting with our hammer-forged ordnance grade steel frames, slides and barrels with 
matching imprinted serial numbers. Available in the powerful .45 ACP, 9mm or .38 Super, this aggressive, 
rock-solid pistol is ready to go right out of the box. The Taurus 1911 is an unbeatable gun that also provides 
an unbeatable value. 

Taurus1911SERIES

We also offer our popular 1911s with optional “Bull’s Head Walnut” grips. 
Now a great pistol has the grips to match. TaurusUSA.com


