

















Armal.ite
SPR Mod 1

The ArmaLite SPR Mod 1 in .223/5.56 NATO has a
forged, one-piece upper receiver/rail system with detach-
able side and bottom rails at 3-, 6- and 9 o’clock. Each
SPR Mod 1 comes with three extra rails. The SPR Mod
1 features a 16" chrome-lined, chrome moly vanadium
steel barrel; two-stage tactical trigger; steel bolt assem-
bly; one-piece construction and hard-coated finish.

American Tactical Imports
AT92

American Tactical's AT92 handgun is
available in full-size and compact models,
with semiautomatic and double-action op-
erations. Caliber is 9x19 Parabellum with |
fixed-blade, notched-bar sights. Features |
include a steel guide rod, left-side steel |
slide safety and steel trigger.

ArmalLite
S 1-800-336-0184
(3
HOT LINK ‘ www.shootingindustry.com/armalite. html

Rock River Arms
LAR-15 Elite Operator

The RRA LAR-15 Elite Operator,
chambered in 5.56mm/.223, features

RRA’s Operator CAR Stock, Half Quad American Tactical Imports

Rock River Arms Free Float Handguard with mid-length _aNN.000.
1-866-980-7625 gas system, Tactical Brake and two-stage 1-800 290, 0065

10 ) trigger, with Winter Trigger Guard. It has www.shootingindustry.com/
www.shootingindustry.com/rockriver.html a 15" chrome moly barrel with 1:9 twist. It americantacticalimports.htm/

weighs 8 Ibs., and is 37" long. Options and

(3 upgrades are available.
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FULLY-LOADED

ARSENAL

To shoot with accuracy,
sight alignment is crucial.
A Pelican hard case keeps
your aim true even when

s f "~ MICRO CASES + PISTOL CASES
P you gate- A OVER 10 SIZES * WATERTIGHT « DUSTPROOF

Our lights are just as tough.
With the latest in LED and

battery technology, they will " TACTICAL LIGHTS
allow you to stay outside

from dusk to dawn.

New from Pelican

6 STYLES « LED TECHNOLOGY * DUAL SWITCH TECHNOLOGY

4

B Compact Light Weight Lantern LED HEADLAMPS
B [ atest Gen NiMH Batteries
B 710 Lumens 5 STYLES + LONG BURN TIME + HI LUMEN OUTPUT

Pelican Products, Inc. 23215 Early Avenue, Torrance, CA 90505 « 866.838.9160 (TOLL FREE)

" +Tel 310.326.4700 * Fax 310.326.3311 « '
CAPELICAN" ooz rmoomeawmosercns rotowvs on () [
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Streamlight
Strion LED HP

1 The Strion LED HP provides 400 per-
cent greater peak beam intensity than the
Strion LED using C4 power LED technol-
ogy. The Strion LED HP features three
microprocessor-controlled variable light-
intensity modes, plus strobe function
and a long-range targeting beam; and
provides 38,000 candela peak beam in-
tensity and 160 lumens. A multi-function,
push-button tactical tail button switch al-
lows for one-handed operation. The Stri-
on LED HP has a 50,000-hour lifetime.

Streamlight
1-800-523-7488
www.shootingindustry.com/streamlight.htm/
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LaserMax
M&P Guide Rod Laser

The full-size, .40 caliber Smith &
Wesson M&P guide rod laser has been
added to LaserMax’s family of guide rod
laser-aiming systems. The M&P guide
rod is user installed accurate, with factory
alignment and no gunsmithing required. It
adds no weight to the firearm, is designed
for use in existing holsters, and does not
occupy Picatinny rail space or change the
weapon’s ergonomic grip design. The la-
ser produces 10 pulses per second.

LaserMax
1-800-LASERO3
www.shootingindustry.com/lasermax.htm/
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DPMS
Panther REPR

The Panther REPR (Rapid Engagement
Precision Rifle) is chambered in 7.62 NATO
with a 1x10 twist. The sub-MOA capable REPR
features an 18" contoured chrome molybdenum
steel barrel with Remonite coating, and 7.62x51
Advanced Armament Corporation (AAC) Flash
Hider. The rifle features a black Hogue rubber
grip with finger grooves and Magpul PRS stock
in coyote brown.

DPMS
(320) 345-9223
www.shootingindustry.com/dpms.htm/
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MACHINING. FITTING

RHESCOMPETITION CAN STOP TRYING

ad
I

FROM LEWIS MACHINE & 700L

After nearly a decade in development, the Lewis Machine
& Tool LM308MWS has arrived and taken the shooting
community by storm. Designed by the LMT team,

the LM308MWS is the latest evolution of the LMT
Monolithic Rail Platform. The .308 caliber monolithic
rail model was developed to give its operators

greater accuracy, power and extended range,

BECAUSE FAILURE IS NOT AN OPTION

www.LMTdefense.com  309.732.9527
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PRODUCT SAFETY NOTICE -

WARNING

DO NOT USE REMINGTON 17 HMR AMMUNITION IN SEMI-AUTOMATIC FIREARMS.
DO NOT USE THE REMINGTON MODEL 597 17 HMR SEMI-AUTOMATIC RIFLE.
Remington has been notified by its supplier of 17 HMR ammunition that 17 HMR ammunition is not suitable

for use in semi-automatic firearms. The use of this ammunition in a semi-automatic firearm could result in
property damage or serious personal injury.

If you have a semi-automatic firearm chambered for 17 HMR ammunition, immediately discontinue use of
Remington 17 HMR ammunition. If you have any Remington 17 HMR ammunition that you wish to return to
Remington contact the Remington Consumer Service at the number below. Do not return the ammunition to
the dealer. Remington will provide you with a $10.00 mail-in coupon for each complete box of 50 rounds of
Remington branded 17 HMR ammunition you return to Remington. This coupon will be good for the purchase
of any Remington ammunition at your local dealer.

In light of the ammunition manufacturer’s notice, it is very important that you immediately stop using your
Remington Model 597 17 HMR semi-automatic rifle. If you own a Remington Model 597 17 HMR semi-automatic
rifle and wish to return it to Remington please contact the below Remington Consumer Service Number. In
return for your Remington Model 597 17 HMR synthetic stock semi-automatic rifle, Remington will provide you
a mail-in coupon valued at $200.00 good for the purchase of a replacement ,New, Remington firearm. If you
have a laminate stock Remington Model 597 17 HMR semi-automatic rifle, Remington will provide you with
a mail-in coupon valued at $250.00 good for the purchase of a new, Remington firearm. Remington will also
provide free shipping labels for the return your Model 597 17 HMR semi-automatic rifle to Remington.

Please allow up to 6 weeks after Remington receives your Model 597 17 HMR semi-automatic rifle or your
Remington branded 17 HMR ammunition for the appropriate coupons to arrive. Instructions for redemption of
the coupons will be contained on the coupon.

For any consumer questions or instructions on how to return your Model 597 17 HMR semi-automatic rifle or
your Remington branded 17 HMR ammunition, please contact the Remington Consumer Service Department

v Remingion.

We apologize for any inconvenience this may cause.

Safety First. Always observe the ten commandments
of safe gun handling and wear approved eye and ear
protection anytime you are shooting.

Harngss the nower of the world-wide-weli o bring new customers to your door.

Increase Your Sales

Offer Customers A Fully Stocked

ONLINE STORE

Now Your Website Can Ofier
Over 10,000 Products

What if
the person

you need is
not looking
for a job?

Key employee search firm
for the shooting, hunting, knife,
LE /tactical and outdoor industry.

DISTRIBUTOR
CATALOG

Employer paid fee.
23434 : Candidate contact welcome,
& OUTIDOOR confidential, free.

Shooting Search, Inc.

1740 Lake Markham Rd. « Sanford, FL 32771
407-321-5822 (phone) * 407-320-8083 (fax)
email: search@shootingsearch.com

qstrlbutor Produgtr& Inveni
One-Click-To/Ship
ustom DeS|gn & Brandlng

G

NOTINGINDUSTRY. COM

Read SI Digital

34  MAY 2010

Trijicon
RX34 Reflex Sight

Trijicon introduces the RX34 Reflex
sight with smaller 4.5 MOA amber dot.
Dual-illuminated and parallax free, the
Trijicon Reflex offers increased field-of-
view capabilities that provide fast, both-
eyes-open target acquisition. The RX30
Reflex series features a 42mm aperture
lens, and a glowing tritium lamp ensures
a bright amber reticle at night or in low-
light conditions. The RX30 Reflex fea-
tures military-grade housing cast from
aircraft aluminum alloy and hard-coat
anodized finish.

Trijicon
(248) 960-7700
www.shootingindustry.com/trijicon.html
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XS Sight Systems
Glass Assault Tool

The Glass Assault Tool (GAT) was
developed by Paul Howe, a 20-year U.S.
Army veteran. It attaches to the end of an
AR barrel, permitting operators to breach
glass while maintaining full control of the
weapon. It is designed to penetrate a
car’s side and back window glass and will
also defeat most cosmetic glass.

XS Sight Systems
1-888-744-4880
www.shootingindustry.com/xssights.htm/
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Consider all your employment options in
the Shooting, Hunting, Knife, LE/Tactical
& QOutdoor Industry. Industry specific, key
employee search firm. Candidate contact
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www.decal

MEMBER TESTED
and RECOMMENDED

Sign Up For Digital Subscription.”

To receive an advertiser’s catalog, see this page in our Web-based edition: S/
Digital. Each of our advertisers’ listings on the Reader Service page is hot-linked
to their Web site, providing a near-instant means of requesting information. Not
yet a subscriber of S/ Digital? Visit www.shootingindustry.com. Click on “FREE:

www.shootingindustry.com

Classified ads are: $2.00 per word per insertion
with a 20-word minimum OR $1.50 per word
per insertion for three or more issues with a
25-word minimum. No charge for CAPS. Bold
words add $1.00 per word. Copy and rerun
orders must be accompanied by PAYMENT IN
ADVANCE. NO AGENCY OR CASH DISCOUNTS
ON LISTING OR DISPLAY CLASSIFIED ADVER-
TISING. All ads must be received with advance
payment BY NO LATER THAN THE 15th of each
month. EXAMPLE: Closing for NOVEMBER
2008 issue is September 15th. Ads received
after closing will appear in the following issue.
Please type or print clearly. PLEASE NOTE:
NO PROOFS WILL BE FURNISHED. Include
name, address, post office box, city, state
and zip code as counted words. Abbreviations
count as one word each. Mail to SHOOTING
INDUSTRY CLASSIFIEDS, 12345 World Trade
Dr, San Diego, California 92128. IF YOU HAVE
ANY QUESTIONS REGARDING YOUR CLASSI-
FIED AD IN SHOOTING INDUSTRY MAGAZINE,
CALL OUR SALES REPRESENTATIVE AT
(858)605-0235.

SHOOTINGINDUSTRY.COM &

Sign Up For A Free

Subscription To SI’s
All-Digital Edition.

Visit www.shootingindustry.com.
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Industry

eeesess Russ Thurman

Industry Eyes Ques

tionable Economy

E-mail the Editor
russ@shootingindustry.com

on what the economy is going to do,

it changes. First, economists express
optimism that we are in recovery, then the
next day, there are dire fore-
casts about a prolonged, un-
stable market.

For the industry, the most
up-to-date indicator of con-
sumer activity is the monthly
NICS report from the FBL
The latest numbers are for

J ust when you think you have a handle

put into perspective.

The number of background checks in
March 2009 was the fourth highest in the
history of NICS, behind November and

sell off your inventory and close the doors.
By the way, the NICS numbers go beyond
ameasuring device for gun purchases. (Yes, [
know, they don't reflect the actual number of
guns sold.) When a customer

It’s best to be optimistic —
work toward sales increases —
but be cautious in your appro@ch

March. The FBI conducted

1,300,100 background checks during the
month, a drop of 3.35 percent from March
2009. The decrease, however, needs to be

December 2008 and December 2009. Plus,
this March’s number is 25-percent higher
than March of 2008. Thus, it’s too soon to

fills out a Form 4473 at a gun
shop, he becomes a “buyer” for
all things gun and outdoor re-
lated. Thus, Form-Filling-Time
is also Selling Time.

Back to the economic
forecast. Given the uncertain-
ty, it’s best to be optimistic
— work toward sales increases — but be
cautious in your approach: The ever-safe

Cautiously Optimistic posture.

YEAR JAN FEB MAR APR MAY JUN JUL AUG SEP OcT NOV DEC TOTALS
2008 942,556) 1.021,130] 1,040,863 940.961| B36,183) 819,891 891,224| 956,872 973.003( 1,183,279 1.529.635) 1,523, 426| 12,709,023
2009 | 1,213,885 1,259,078] 1,345,096) 1,225 9800 1,023,102| 968.145] 966,162 1,074,757) 1,093,230] 1,233,982] 1,223,252| 1.407,155] 14,033,824
2000 | 1,009,229 1,243,211 ] 1,300, 100 3,662,540

ATK Acquires BLACKHAWK!

he major acquisitions continue, with ATK recruiting BLACK-
HAWK! into its Security and Sporting business group. The
newly formed group, which includes also-acquired Eagle Indus-
tries, “creates a market force in tactical accessories,” in the words
of ATK officials.
Nicely said. It would have been appropriate, with the acquisi-
tion of BLACKHAWK!, to have said “major market force.”
Arelative newcomer to the industry, BLACKHAWK! has grown
at an impressive rate, under the leadership of former Navy SEAL
Mike Noell. He brought to his business model a focus and determi-

CATK>  BLACKHAWK!

HornadyTV.com On YouTube

nation reflective of his military service training and experiences, plus
he surrounded himself with top-notch folks with similar discipline.
“From the very beginning, we have prospered by delivering
on our promise to provide law enforcement, military and security
professionals with the highest-quality products to help them ef-
fectively do their jobs in service to the nation,” Noell said.
Noell’s demand for quality and his aggressive marketing
caught the attention of the industry, most notably competitors. It,
obviously, also caught the attention of powerhouse ATK.
“BLACKHAWK! provides ATK with a leading tactical sys-
tems brand, an expanded portfolio of quality products, and ad-
ditional design and development expertise for innovative tactical
accessories,” said Mark DeYoung, ATK CEO.
For more information, visit www.atk.com and www.
blackhawk.com.
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ornady recently launched HornadyTV.com on YouTube. The exclusive channel con-
tains a wide variety of product overviews and instructional videos, as well as TV
commercials and vignettes showcasing the company’s extensive line of bullets, ammuni-
tion and reloading products.
View at www.HornadyTV.com or through the Hornady Web site at www.hornady.com.

Direct From The SHOT Show — video reports by Shari LeGate.
SI Digital readers, click here or visit the “Web Blast” section of www.shootingindustry.com.

[Read S/DIGITAL
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1. Multiple backstrap system, interchangeable standard and large sizes
2. Reversible, enlarged magazine catch
3. Dual recoil spring assembly

4, “Gen4” Rough Textured Frame (RTF)

Same GLOCK Safety. Same GLOCK Accuracy. Same GLOCK Reliability.

A new package for a new century.
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PERFECTION

GLOCK, Inc. 6000 Highlands Pkwy. Smyrna, GA 30082 Tel. (770) 432.1202 Fax. (770) 433.87T19


http://www.glock.com/

FIND OUT MORE AT:

WWW. M FACTOR.COM
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