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Industry
The 2009 Shooting Industry Acad-

emy of Excellence and Shooting 
Industry Masters were remarkably 

successful (see pages 8 and 24). The ac-
colades keep pouring in. The praise is, in 
truth, a bit overwhelming. We are grateful 
for the kind words. 

While much can be said about 
the effort we put into making these 
programs successful, there’s more at 
work here. It’s the passion. When you 
sort through all the factors of why we 
do what we do as companies in this 
industry, it goes way beyond manufactur-
ing, distributing, selling — and publishing. 

With no slight intended, I can’t image 
the bowling industry displaying the type 
of camaraderie and passion experienced at 
the Academy and Masters events in July. 
It all goes way beyond business. It has to, 

or very few of us would put up with the 
overregulation, the anti-firearm bombard-
ments from a myriad of groups, clueless 
campaigns by lawmakers and attacks from 
a misguided media. 

If it was about bowling balls, I’d have 

been outta here long ago. So would a lot 
of you. 

Yes, there’s the business factor, and 
we’re all interested in making a profit — 
or should be. It’s what fuels business. In 
the firearms industry, however, there has 
to be more than the bottom line. If profit 

fuels the industry, passion creates the 
spark that drives us beyond the does-this-
really-make-sense process. 

We see this during industry events 
throughout the year, when we gather to 
do business, and it was in full evidence 

at the Shooting Industry Academy 
of Excellence awards reception 
and the Shooting Industry Mas-
ters competition. 

You can count on us to continue 
to honor the industry through the 
Academy and support the introduc-

tion of new shooters to our industry with the 
Masters — along with fueling the passion. 

Mark July 23-24, 2010, on your calen-
dars. We’d be honored if you joined us at 
next year’s events in Grand Island, Neb. 

Visit www.shootingindustry.com for 
more information.

It’s Not About Bowling Balls

Well Done, USA Shooting
Salutes to our USA Shooting team for finishing second in the 

overall medal tally at the 2009 ISSF Shotgun World Champi-
onships in Maribor, Slovenia, in August. The United States, rep-
resented by 30 shooters, brought home 10 medals, while breaking 
two world records and equaling another. They competed against 
approximately 600 shooters from 70 countries.

The U.S. earned three individual medals. Vincent Hancock, 
2008 Olympic gold medalist, won his second world champion-
ship title in Men’s Skeet. Jeff Holguin took home his first world 
championship medal, capturing the silver in Men’s Double Trap. 
Amber English won the only individual medal for junior USA 
shooters, capturing the silver in Junior Women’s Skeet.

The U.S. also won seven team medals — three gold, three sil-
ver and one bronze — out of the possible nine team 
events at the World Championships.

We all should be extremely proud of our USA Shooting team 
and — more important — support the team through sponsorships. 
We at FMG Publications are unabashed supporters and sponsors 
of USA Shooting. You should consider doing the same. 

Yes, I know, the athletes don’t use your products during com-
petitions, and it’s difficult to justify a sponsorship. I understand. 
However, no one represents our industry better — or carries our 
colors — on the shooting ranges of the 
world — including the Olympics — like 
USA Shooting.

Before dismissing such a sponsorship, 
visit www.usashooting.com and check out 
what USA Shooting is doing. Then call 
Buddy DuVall, director of marketing, at 
(719) 866-4880, or e-mail him at buddy.
duvall@usashooting.org. Ask him about how you can help sup-
port our U.S. shooters.

Russ ThurmanIndustrywatch

Continued on page 57

“ ”
If profit fuels the industry, 
passion creates the spark.

LaserMax Helps Dealers Sell
LaserMax’s new point-of-sale countertop dis-

play will help dealers sell more of the compa-
ny’s popular laser sights. This display 

has two red dummy guns equipped 
with three of LaserMax’s sights: 
the Uni-Max Rail Mount Laser 
(red), J-Max Side Mount Laser 
for S&W J-Frames and the new 
Sabre Series for standard and 

compact Glocks. 
The display also offers graphics customized for each store, 

and can feature dealer specials, new product announcements and 
instructional materials. 

The displays are available to dealers for a reduced price or 
even free when purchased with LaserMax sights. For more de-
tails, call 1-800-527-3703 or e-mail: customerservice@laser-
max.com. Visit www.lasermax.com.
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New for 2009, Taurus pushes its small frame revolvers to the
next level with the Model 856. Offering 6-shot capacity in a two-inch barrel
model, these ingenious little revolvers give you an extra life-saving round.

The Model 856 is lightweight and easy to carry, offering multiple configurations
including the Hy-Lite magnesium model weighing in at only 13.2 ounces. In addition,
the Model 856 features a rugged, hammer-forged frame that will last a lifetime, and
the Taurus Security System®.
 

Taurus856MODEL

• Exclusive 6-Shot Cylinder  • Long Ejector Rod
• .38 Special or .38 Special +P  • Soft Rubber Grip
• Lightweight and Rugged Frames • Also Available in Blue or Matte Stainless

FREE one-year NRA membership with
the purchase of any new Taurus firearm.

TaurusUSA.com


